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Dear Sponsor,

Thank you so much for your support of the annual Hampton Classic Horse Show, and your role in ensuring our 50th anniversary was a 

successful event.

2025 continued to display the best our sport has to offer, with 2* and 5* FEI competitions highlighting the event.  We’ve also worked 

hard to continue to improve our show week with enhancements such as the new Judges Box Lounge, the Tutto Café x Buena Vida coffee 

service in the USET Tent, and a DJ in our boutique garden on Grand Prix Sunday.  

We’d like to acknowledge LONGINES for their continued support of the Hampton Classic.  Part of their support included awarding-

timepieces to Hampton Classic winners, providing world-class timing services as the official time-keeper of the Hampton Classic, and 

installing more than a dozen flat-screen televisions around the showgrounds so everyone could watch the competition, even when they 

weren’t ringside.  For those who couldn’t attend the event in person, LONGINES was our official media sponsor, allowing for complimen-

tary live streaming of all competitions in the Grand Prix Arena.  All live streaming was produced by the talented team at ClipMyHorse.

TV.

We would also like to offer special thanks to enduring sponsors Douglas Elliman Real Estate, Hermès, Wölffer Estate Vineyard & 

Stables (who hosted our 50th Anniversary Party), and Land Rover & Jaguar, official vehicles of the Hampton Classic.

We truly appreciate the entire roster of Hampton Classic sponsors.  We wouldn’t have a successful show without your support and 

involvement, and we hope you will continue to work with us next year and into the future.  Mark your calendars now for the 2026 

Hampton Classic, August 23 through August 30.  Note that next year is a non-rotation year, so we’ll finish up the week before Labor 

Day weekend.

All the best,

Photo credits (clockwise from top left):
Kind Media LLC (2), Kristin Gray (2), Randolph PR, Kind Media 
LLC, Claudia Parks, Priscilla Degan, Kind Media LLC, Priscilla 
Degan (2), Lisa Tamburini
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Aden Brook Agri Sales

Atlantic Equine Services

BARK Air

B & D Builders

BrainJuice

Brochu Walker

Bulovas Restorations

C. Gaynor Construction Services

Charles Ancona

Citarella

Clip My Horse TV

CME Group

Compass

ConnectOne Bank

Corcoran Group

Cottages & Gardens

CWD

Dan’s Papers

Der Dau Custom Made Boots & Shoes

Dime Bank

Discover Long Island

Discovery Land Company

Douglas Elliman Real Estate

Dream Ponies

East Hampton Star

Engel & Völkers

Equestrian Living

Equisite

EQUUS Foundation (partner)

Essentia

Fairfax & Favor

Farmvet

FEI World Cup Finals

Franco Tucci

Gagosian

Gotham Enterprizes

Green is the New Blue  (partner)

GreenbergTraurig

Hampton Jitney

Hamptons Magazine

Happy Hen

Hedley Studios

Hermès

Human Touch

Jaspan, Schlesinger, Navendran LLP

Jods

Lewyt College of Veterinary Medicine

Long Island Automotive Group

Long Island Ice

LONGINES

Longines Global Champions Tour

Marders

MH Equestrian

Ocean Graphics

Old Salem Farm

Ollywear

Organically Green

Outback Portable Toilets

Peter Elliot Blue

Pilatus

ProElite

Quince

Renewal by Andersen

Robbins Wolfe Eventeurs

Ronald McDonald House Charities (partner)

Scott Dunn

ServPro

Sotheby’s International Realty

Southampton Long Island Hotel

Stomp Capital

Stony Brook Medicine

Stony Brook Southampton Hospital 
(partner)

Straight Arrow Products, Inc.

TAK Protective Group

TESH

The Clothes Horse

The Wellington

Tutto Caffè X Buena Vida Coffee

Vanner House

Vogel

Voltaire

Welligogs

Wingrove Academy

Wölffer Estate Vineyard & Stables

WVVH Hamptons Television

Corporate SponsorsCorporate Sponsors
2025
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The Hampton Classic Horse Show executes an extensive advertising campaign throughout the East End of Long Island, in the greater 
New York area, and through equine media outlets with a much larger reach.  Some ads appear courtesy of our sponsors with whom we 
have trade relationships, and other ads are part of a paid advertising campaign.  The Classic’s advertising this year included placements 
in local media outlets as well as in a variety of national and regional publications.  In addition, Hampton Classic ran extensive radio and 
television advertising on Long Island and in New York City.

Commercial spots ran on Eastern Long Island radio station WLNG.  

In advance of the 2025 Hampton Classic, television ads were presented by WVVH Hamptons Television.  A 30 second commercial for 
the Classic aired hundreds of times on WVVH locally and in Manhattan. 1,380 TV spots ran promoting the Hampton Classic on numer-
ous Optimum/FiOS Channels and 550 TV Spots on WVVH-TV Networks including FiOS 14 into New York City and RoKU. Spots aired 
on the following networks: 

   Publication	      Location	   Placements		         Circ/Visits

Dans Papers	 Southampton, NY		  3		  35,000

Dan’s Papers website	 Southampton, NY		  6		  99,000 (est.) 

East Hampton Star	 East Hampton, NY		  4		  6,000

EQ Living	 New York, NY		  1		  240,000

Go With Courage Spring Journal		 Roslyn, NY		  1		  500

Hampton Designer Showhouse Journal		 Southampton, NY		  1		  500

Hamptons Magazine	 New York, NY		  8		  50,000

HC&G	 New York, NY		  3		  40,000

Southampton Hospital Gala Journal	 Southampton, NY		  1		  600

The Express News Group	 Southampton, NY		  1		  16,000

PRINT & WEB

•	 AMC

•	 Animal Planet

•	 Bloomberg

•	 CNBC

•	 CNN

•	 Fox Business

•	 MSNBC

•	 NatGeo

•	 Weather Channel

RADIO & TELEVISION

Advertising & PromotionAdvertising & PromotionAdvertising & Promotion
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In June, the Hampton Classic hosted its annual Sponsor Workshop over Zoom. Shanette 
Barth Cohen, Executive Director, updated sponsors on the new elements of the show, while 
Reyna Archer, Marketing Director, went over the nuts and bolts of sponsorship execution.  
The hour-long event concluded with an informal Q & A session.  

BrainJuice wrapped two Hampton Jitney buses for six weeks leading up to and during the 
show. The wrap also highlighted the Hampton Classic show dates as well as the 50th an-
niversary logo.

BRAINJUICE BUS WRAP

The Hampton Classic website offered competition schedules and results, photographs, gen-
eral show information (including listings of boutique vendors, history, and accommodations) 
and sponsorship and advertising information.  Corporate partners were highlighted with 
scrolling logos on the homepage and on the corporate sponsors tab.  Longines provided a 
“countdown” to the event, and had a clock-face to tell the current time.

The Hampton Classic sent a number of “blast” emails and opt-in text messages to the 
Hampton Classic’s followers.  These communications updated subscribers on developments 
at the show. 

SPONSOR WORKSHOP

WEBSITE & E-BLASTS
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EXPRESS NEWS GROUP SPECIAL SECTION
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— CAILIN RILEY, WRITER

Memories 
Of the 

Horses That 
Shaped Me

CONFESSION

I 
have a confession to make.

Hampton Classic week is always a 

little bittersweet for me. 

I fell headlong into a love affair with 

horses at the age of 12, hooked by a 

friend who had taken riding lessons on 

a vacation and came back raving about 

it. This was not welcome news for my 

parents, who were trying to make ends 

meet for a family of five on modest 

salaries. It was clear from the start: I'd 

never have one of my own. But where 

there's a will (and incurable horse 

obsession), there's a way. 

I rode plenty of stubborn school 

ponies when I was learning the ropes 

at Stony Hill Stables back in the 1990s. 

Character was built, in spades. As 

an adult, I graduated to off-the-track 

thoroughbreds, white-knuckling my 

way through a course that my mount 

confused for the Kentucky Derby. So 

when I'd show up to the Classic, I'd 

stare at the sleek, calm and collected 

warmbloods, seemingly so relaxed 

that you needed spurs for extra 

encouragement. (I had never owned 

those). 

What I've realized as I've gotten older 

is that horses are a lot like people: they 

come in different shapes and sizes, 

with a wide range of personalities and 

skillsets. But if you open your heart 

and mind to them, they'll all teach you 

something, not just about the sport but 

about yourself. 

So when I'm at the Classic this year, 

I'm sure I'll still do what I do every year: 

fall in love with one (or two or three or 

four or five) gorgeous horses I spot in 

the ring. But I'll also be flooded with the 

beautiful sense of nostalgia for all the 

horses I've loved before, quirks and all. 

20
HAMPTON 
CLASSIC 
HISTORY
THE 50-YEAR JOURNEY OF THE 
HAMPTON CLASSIC HORSE SHOW  
FROM LOCAL TRADITION TO WORLD-
CLASS EQUESTRIAN EVENT.

AN ON-SITE EQUINE AMBULANCE 
NONPROFIT, HEART, PROVIDES 
RAPID, HUMANE TRANSPORT FOR 
INJURED OR ILL HORSES.

56 HEART
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Ribbon Rundown
WHAT DO THEY MEAN?

KNOW YOUR FENCES
JUMPING 101: 

In show jumping, fences come in many forms — each designed to test a different skill of horse and rider. From 
simple verticals to complex combinations, here are some of the most common obstacles you’ll see in the ring.

Vertical 
A standard, straight upright 
fence with poles or planks, 
testing the ability of horse and 
rider to clear the height.

Oxer 
A wider-spread fence of poles or planks made of two or 
more vertical elements with a certain amount of space 
in between that requires horse and rider to clear both, 
and tests their ability to clear both width and height.

Liverpool 
A vertical or oxer that has 
a shallow tray of water 
underneath. it tests the horse's 
bravery and the rider's ability 
to coax the horse to clear an 
obstacle with water underneath.

FIRST: Blue
SECOND: Red
THIRD: Yellow
FOURTH: White
FIFTH: Pink 

SIXTH: Green
SEVENTH: Purple
EIGHTH: Brown
NINTH: Gray
TENTH: Light blue

It’s one of the most common sights at the Hampton Classic: a perfectly groomed horse, mane and tail braided, leaving the ring 
with a brightly colored ribbon affixed to its bridle. Oftentimes, riders or the parents of riders will walk around the show grounds 
with one or more ribbons hanging from their belt. They come in almost every color of the rainbow, and more, and each one 

corresponds with a certain placement. Here’s the breakdown:

Combination 
A series of two or three jumps placed close together, 
requiring the horse and rider to clear them in quick 
succession. Horse and rider need to be accurate and 
nimble to make it out of the combination without 
incurring any faults or knockdowns.

CHAMPION TRI-COLOR RIBBON: (For the overall winner in any given section, which typically 
has two over fences classes and and under-saddle class): Blue, red and yellow
RESERVE CHAMPION (AKA RUNNER-UP): Red, yellow and white

19
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Crop

EQUESTRIAN  GEAR AND TACK
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TRADITION
How top talent and dedication have made  

the Hamptons’ premier horse show a global equestrian destination

50 YEARS OF THE HAMPTON CLASSIC

LOCAL DAY AT THE HAMPTON CLASSIC IN THE 1980S.   PINGREE W. LOUCHHEIM

BY CAILIN RILEY

F
or people who love horses and riding, and have a passion 
for competition, there is no shortage these days of 
venues to choose from when it comes to donning a jacket 
and tall boots, and taking their horse on the road to 
showcase all the hard work they put in at home.

THE 
HAMPTON CLASSIC 

A SPECIAL PUBLICATION FROM THE EXPRESS NEWS GROUP

AUGUST 2025
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62 PERFECTION
A VETERAN BRAIDER 
SHARES THE BEHIND-THE-
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HORSES SHOW-READY.

64 VIP TABLES
AT THE HAMPTON CLASSIC, THE VIP TENT’S LAVISH LUNCH AND TABLETOP 
CONTEST RIVAL THE GRAND PRIX ITSELF.

FORMER SHOW JUMPER 
BRIANNE LINK MODERNIZES 
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POSTER ART
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24-31 WITH TOP EQUESTRIAN 
COMPETITIONS AND MICHAEL 
PARASKEVAS'S OFFICIAL POSTER.
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36 Q&A WITH 
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BALANCES TOP-LEVEL SHOW 
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1976

1977

1981

1982

Marie-Christophe de Menil suggests 
expanding the Southampton Horse 
Show from a one-day local event to 

a national, A-rated show.

Fédération Équestre 
Internationale (FEI) designates
the Hampton Classic’s Grand 
Prix as the qualifier for the 

World Cup Finals.

Dune Alpin is chosen as the site
for the upgraded show.

A year of  mud.

The first poster, Joseph Cornell’s
“Penny Arcade.”

The Horse Show is formally
incorporated; Southampton

Hospital is named as the show’s 
official community partner.

The show moves to its present 
location on Snake Hollow Road, 
which offers the space allowing 
it to become one of  the nation's 
biggest outdoor horse shows.

was one of the bigger jobs they’d ever taken on--
and despite the fact that a hurricane had hit the 
area one day before the show started, leading to 
a delayed start because of the effort required to 
evacuate the horses and set up all the infrastruc-
ture for the show all over again. (It would not be 
the last time the staff of the show would experi-
ence that situation--more on that later).

The couple were asked to be the local coor-
dinators of the show the following year--Hitch-
cock joked that some people called them “loco” 
coordinators for their willingness to take on such 
a big event. Before long, Misch decided to step 
away from the show, figuring it would not be a 
profitable business venture, particularly if and 
when de Menil decided not to underwrite the cost 
of it anymore. 

It was at that time, Hitchcock said, that Emily 
and Anne Aspinall and Ross Reynolds came up 
with the idea of creating a nonprofit to run the 
show, and donating any money to the Southamp-
ton Hospital, which ended up being a smart move 
that has helped ensure the show’s success. In 
1977, the Hampton Classic formally incorporat-
ed the Southampton Horse Show, and held the 
inaugural Grand Prix offering $10,000 in prize 
money. The winners of that inaugural Hampton 
Classic Grand Prix were Bernie Traurig and his 
horse, Southside. 

The show has come a very long way since 
then. 

The Hampton Classic has grown to be one of 
the largest hunter/jumper shows in America, 

Through the Years
A TIMELINE OF THE HAMPTON CLASSIC.

CONTINUED FROM PAGE 23

1998

Inaugural year of  Leadline,  
with Olympic Gold Medalist  

Joe Fargis judging.

Inaugural Kids Day, featuring free 
pony rides, crafts, circus 
performers and more.

Margie Goldstein Engle becomes
the first rider to win the Grand
Prix in three consecutive years.

In 1988, the Hampton Classic is 
chosen as the final selection trials 
for the U.S. team in the Olympics.

Namesake of  the boutique garden, 
Agneta Currey, wins an Amateur 

Hunter championship.

Hurricane Bob hits, but the show 
must go on. This is also the last 
year a side saddle competition is 
featured at the Hampton Classic.

1994 2002

1991

1986

26
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with more than 1400 horses competing annually 
in nearly 200 classes events. The United States 
Equestrian Team was made an additional ben-
eficiary in 1981, and team officials have worked 
closely with Hampton Classic management to 
achieve and maintain the highest standards of 
competition. In 1981, the Fédération Équestre 
Internationale (FEI) designated the Hampton 
Classic's Grand Prix as the first of a select num-
ber of qualifying events for the following year's 
World Cup Final.

The show moved to its current location, the 
65-acre showgrounds on Snake Hollow Road, in 
1982. That same year, after the tents were as-
sembled, the show experienced its second major  
weather catastrophe when a freak tornado ripped 
through the stabling, destroying several tents 
just a week before the show was set to begin. Re-
placements had to be flown in and crews labored 
overtime, and the show was able to begin on time.

In 1984, a day was added to the schedule to 
provide a full seven days of competition. On 
Grand Prix Day of that year the Olympic show 
jumping riders of the United States Equestrian 
Team, just returning from a Gold Medal victory 
at Los Angeles, were honored in a special cere-
mony. That group included Joe Fargis, who won 
the Hampton Classic Grand Prix twice and still 
judges the popular leadline class to this day. 

In 1985, bad weather returned with a ven-
geance. That year is remembered as the "Year of 
the Mud." One day before the show was to start, 
a torrential rainstorm deluged the showgrounds 
as exhibitors arrived from all over the country. 
Eighteen-wheeled transports and small cars alike 
became mired in the stabling area; parking fields 
had to be closed to spectators for two days. Just 
as the showgrounds began to dry on Friday, the 
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The Long Island Horse Show
Series for Riders with Disabilities 

Finals is established.

Anne Aspinall is the first recipient
of  the Long Island Sportsmanship 

Award.

LONGINES is established as a major 
partner of  the Hampton Classic. 

Their support enhanced the show in 
several ways, such as becoming the 

Official Timekeeper.

In 2010, Adoption & Animal Welfare 
Day is established, showcasing 

animals in need of  forever homes.

2016, first Marders Local Hunter 
Derby.

The Classic is delayed three days 
due to Hurricane Irene. After 

the storm passes, approximately 
150 staff  and crew work from  

5 a.m. Monday through the next 
day to rebuild the show.

Shanette Barth Cohen takes the
reins from Tony Hitchcock and

Jean Lindgren as they retire after 
30 years as excutive directors.

2006

2010
2013

2011

heavens opened again; tornadoes touched down 
in Southampton, Water Mill and East Hampton, 
but miraculously missed the horse show. Heavy 
rains, with rivers and lakes appearing out of 
nowhere transformed the grounds. Incredibly, the 
show grounds were dried out in time for Grand 
Prix Sunday, and the sun shone on a record 
crowd of onlookers.

In 1986, the schedule was revised so that 
Opening Day would take place on a Sunday, 
enabling Hampton Classic festivities to span 
two weekends and in 1987 the Grand Prix was 
telecast on ESPN for the first time. 

In 1988, the show was chosen as the final 
selection trial for the Olympics. The show’s dates 
were moved up from the end of August to the 
end of July to facilitate the lengthy mandatory 
quarantine of Team horses destined for Seoul.

The following year, 1989, is one that stands out 
strongly in Hitchcock’s memory. 

Riders Michael Matz and D.D. Alexander, 
husband and wife, were in a plane crash in Sioux 
City, Iowa, less than a week before the start of 
the show. They survived the crash--which killed 
more than 100 people on board the United 
Airlines flight--and Matz had emerged as a 
hero after helping three unaccompanied minor 
children get off the burning plane after it had 
made a crash landing. Less than a week after that 
harrowing ordeal, Matz and Alexander arrived at 
the Hampton Classic. Not only did they find the 
strength to compete that week, but they found 
success in the show ring as well. 

Alexander went on to win the $10,000 Warner 
Communications Jumper Classic on Saturday. 
The following day, Matz won the $75,000 Grand 
Prix class in a field of very strong competitors 
with his horse, Schnapps. Matz's repeat win in 
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2018, McLain Ward wins the Grand 
Prix for the seventh time.

The Hampton Classic celebrates 
50 years. Mickey Paraskevas 
designs his fifth poster, titled 
“Beneath the Painted Sky.”

You are here: 
The show grounds present day!

The first year the show holds 
FEI 5* and 2* competitions. 
New all-weather footing is 

installed in the Grand Prix Ring.

2022

2025

1990, this time aboard "Heisman," cemented his 
popularity with the Classic's spectators. 

“That incident gave us the most press we’ve 
ever had,” Hitchcock said of Matz’s storybook 
win, just days after the trauma of the plane 
crash. “It was an amazing, heartwarming story.”

After retiring from show jumping, Matz 
became a successful thoroughbred racehorse 
trainer, and trained the legendary Barbaro, who 
won the Kentucky Derby in 2006.

The show continued to grow and thrive 
throughout the 1990s, adding features meant to 
enhance the show offerings for both competitors 
and spectators. Putting in an all-weather school-
ing ring was a big bonus for riders. The show also 
created Kids Day, putting effort toward bringing 
a wide range of entertainment acts to the show-
grounds, to appeal to families and children. The 
corporate chalet tents were added to the Grand 
Prix ring spectator area in 1995.

Six-time Olympian McLain Ward won the first 
of what would be his record-setting seven Grand 
Prix victories--and counting--in 1998 when he 
bested the jump-off field with Twist du Valon. 

Ward will be back at the Classic this year, as 
always, looking to add to his impressive total.

Many of the top riders in the world showed at 
the Hampton Classic into the 2000s, including 
Margie Goldstein-Engle and Kent Farrington, 
among others, as the show continued to attract 
top talent from around the world. 

In 2011, the staff was once again rocked by 
Mother Nature when Hurricane Irene blew into 
town. 

The show was delayed three days due to Hur-
ricane Irene. On the Friday before the Classic’s 
scheduled Sunday start, the decision was made 

CONTINUED FROM PAGE 27
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SEASON II NOW BOOKING

DURYEAS.COMI KANAI

ESCAPE TO KANAI
Scan to learn more. 
Complimentary private hotel 
transfer upon booking.

HamptonsHorse-Halfpage-9pt8x5pt75.indd   1HamptonsHorse-Halfpage-9pt8x5pt75.indd   1 8/9/25   3:31 PM8/9/25   3:31 PM

to take down 18 tents with 1,600 stalls as well 
as 40 other large tents housing the chalets, VIP 
seating, and boutiques plus dozens of other small 
tents. After the hurricane hit on Sunday, approx-
imately 150 staff and crew worked from about 5 
am until dark on Monday, and almost as long on 
Tuesday, to restore the show grounds, allowing 
the show to begin with a compressed schedule 
on Wednesday. The Classic managed to keep 
almost its entire competition schedule, although 
compressed from eight days into five. Despite 
this, it proved to be one of the most successful 
Hampton Classics ever. Highlighting the compe-
tition was another history-making performance 
by McLain Ward. Riding Antares F, Ward rode to 
another win in the $250,000 Grand Prix. Ward 
tied his own record winning a grand prix at the 
Classic on three consecutive days. He also tied 
Margie Engle’s record by winning the featured 
Grand Prix at the Classic for three consecutive 
years and added to his own record by winning the 
Classic’s featured Grand Prix six times, twice as 
many as anyone else. He won his seventh Grand 
Prix in 2018.

In 2013, LONGINES became a major partner 
of the Hampton Classic. Their support enhanced 
the Classic in several ways, including instituting 
the LONGINES Rider Challenge that awards 
$30,000 to the rider who accumulates the most 
points in the Classic’s Open Jumper division; 
sponsoring the LONGINES Cup and working 
with the Classic to make it an FEI-recognized 
class which gave the Classic an FEI-recognized 
Grand Prix on three consecutive days; and 
becoming the Official Timekeeper and providing 
timing services for the Classic.

The show had a one-year hiatus in 2020 be-

CONTINUED FROM PAGE 29
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But there’s a reason why, for the past half cen-
tury, one horse show in particular has remained 
at the top of almost every rider’s priority list.

The Hampton Classic Horse Show has a 
tradition like no other. Over the 50 years it has 
been in existence as a top-rated, multi-day event, 
the showgrounds, located on Snake Hollow Road 
in Bridgehampton, have attracted some of the top 
talent from not just the country but the world. 
Dozens of Olympic riders and medalists from 
many different countries have competed at the 
show, and many of them got their start in the 
industry at a young age, steering ponies into the 
ring while they were elementary school age. 

The modern day Hampton Classic first 
began in 1976, and was originally called The 
Southampton Horse Show. It was hosted at the 
former Dune Alpin Farm in East Hampton before 
moving to the current showgrounds. 

But the roots of the show date back to the turn 
of the century.

In the early 1900s, a one-day horse show took 
place every year in Southampton, on open fields 
that overlooked Lake Agawam. The show was 
discontinued after the start of World War I, but 
was revived again during the 1920s, thanks to 
creation of the Southampton Riding and Hunt 
Club in 1922. The club and its wealthy patrons 
occupied 20 acres of land on the outskirts of the 
town.

The club hosted the show throughout the 
Great Depression and until the start of the next 
World War. The war and the death of the Club's 
founder led to the end of the Horse Show, and 
eventually the club disbanded, and the property 
was sold. 

The Show was revived in 1952 and was held 
through 1958, but the glamour and enthusiasm 

that had distinguished the event in pre-War years 
were largely absent. Then in 1959, Mrs. Morris 
Scott Wadley helped to reorganize the Show 
as a fundraiser for Southampton's Parrish Art 
Museum, leading to the formal incorporation 
of the Southampton Horse Show. For several 
years, the Southampton Horse Show, held at the 
Stanley Howard Estate in North Sea, and the 
Horse Show Ball were major social events of the 
summer.

For several years, the show was dormant, and 

it seemed that the sixty-year tradition had died. 
But in the late sixties, horses and riding in the 
area were again rising in popularity, and those 
who remembered the colorful days of the Horse 
Show and Hunt Club in the twenties and the 
elegant revival of the Show in the early sixties 
felt that it would be a shame to let the tradition 
slip away.

Mrs. Edwin M. Schwenk, Jr. revived the show 
in 1971, and for several years it was held at the 
Topping Riding Club in Sagaponack as a fund-
raiser for the Hampton Day School. Schwenk’s 
revival of the show in the early 1970s set the 
stage for what would become the creation of the 
modern-day Hampton Classic. 

Before the 1960s and 70s, horse shows were 
mostly a superficial affair; a reason for wealthy 
and well-heeled members of society to gather, to 
see and be seen. But as time went on, riding and 

equestrian competition began to be taken more 
seriously from a sporting perspective, and there 
was a demand for shows that had more structure 
when it came to competition and judging. 

This became an important cause for one local 
resident in particular — Marie-Christophe de 
Menil. Her daughter, Taya Thurman, was one of 
many people across the country who had started 
to take show jumping seriously as a sport. De 
Menil wanted to see opportunities for riders like 
her daughter to showcase their skills at top-level 
competitions, so in 1976, she proposed the idea 
of creating a multi-day, ‘A’-rated show in the 
Hamptons. 

Dune Alpin Farm was chosen as the location, 
and the early organizers of the show brought 
in a married couple, Tony Hitchcock and Jean 
Lindgren, to provide the catering. The couple 
could not have predicted, at that time, that they’d 
become the co-executive directors of the show for 
30 years, before handing over the reins to current 
executive director Shanette Barth Cohen in 2006. 

Hitchcock and Lindgren spoke in early August 
about the history and legacy of the show, and 
about the various people who paved the way for it 
to become such a huge event.

In the early days, the Classic was owned by a 
company called Stadium Jumping, run by Jean 
Misch. 

Hitchcock and Lindgren did an admirable job 
as caterers in that first year, even though it 

THE HAMPTON CLASSIC HAS GROWN TO BE ONE OF 
THE LARGEST HUNTER/JUMPER SHOWS IN AMERICA, 
WITH MORE THAN 1,400 HORSES COMPETING 
ANNUALLY IN NEARLY 200 CLASSES EVENTS.
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cause of the coronavirus pandemic, but returned 
the following year and has been back at top form 
since. The prize money for the Grand Prix is 
now set at $400,000, a remarkable leap from its 
humble beginning offering just $10,000 in prize 
money.

The reason why the Hampton Classic has 
not only survived but thrived, and grown, year 
after year, for half a century 
is simple, according to 
Hitchcock.

“It’s that old adage,” he 
said. “Location, location, 
location. I had a wealthy 
friend who was a business-
man in Buffalo, New York. 
He said, ‘I want to have you 
turn some shows we have 
in Arizona into another 
Hampton Classic.’ I said, ‘it’s not like we have 
magic dust we can sprinkle on any location. The 
success of the Hampton Classic is because it’s in 
the Hamptons.’”

While the location might be the dominant fac-
tor, Hitchock and Lindgren both said that so the 
devotion and smart decision-making of so many 
dedicated individuals over the years is also a big 
part of the show’s success. 

“It’s crazy now when you think of how many 
tables there are under the VIP tent,” Lindgren 
said. “In the early days, we had to beg people to 
buy tables. After a few years, people from the 
real estate and financial services area started to 
buy tables, and then people would start to say, 
‘why doesn’t our company have a table under the 
VIP tent? Such and such company has had one 
for years.’ That corporate jealousy was one of the 

driving factors.”
Generosity on the part 

of wealthy horse owners, 
who were eager to see the 
sport grow and thrive, 
also played a big role, as 
did the devotion of local 
riders and trainers who 
wanted to continue the 
legacy of such an import-
ant and prestigious event 

being held in their backyard.
And the show has always made sure to create 

the best possible experience for its most distin-
guished guests--the riders, and their horses.

“There are so many rings and they’re so well 
cared for,” Hitchcock said. “The focus is the 
Grand Prix ring, but there are so many hunter 
and jumper rings at the show too. Trainers in 
the U.S. make their living not off the Grand 
Prix riders, but from customers who are either 

wealthy adult amateurs or their children ride. A 
successful horse show has to have enough rings 
to support all those riders. The Hampton Classic 
was designed to not just be a one-ring circus 
but to serve the entire competitive equestrian 
community.”

Hitchcock and Lindgren also gave credit to 
Barth Cohen for continuing the legacy and ensur-

ing the show has remained a success and grown.

They pointed out that her experience as a 

competitive rider growing up has made her 

uniquely well suited to the role.

“She brings a different perspective from what 

Jean and I had,” Hitchcock said. “She really had 

that in-the-saddle experience.”

CONTINUED FROM PAGE 31
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T
here are generally two kinds of spectators at the 
Hampton Classic Horse Show: The true “horse 
people,” who have a familiarity with horses 
and a deep understanding of what equestrian 
competition is all about — and everyone else.

BY CAILIN RILEY

UNSTOPPABLE
Wins, lessons and legacy at the Hampton Classic

The two don’t have a whole lot in common, but on 
Grand Prix Sunday, there’s always one rider who brings 
them together the moment he enters the ring: McLain 
Ward.

Ward, 50, of Brewster, New York, has been at the top 
of the show jumping game for decades. He’s a six-time 
Olympian and five-time medalist, most recently helping 
Team USA take home the silver medal at the Paris 
Games in 2024. As of July, he was the fifth-ranked rider 

in the world, according to FEI (Federation Equestre 
Internationale), the governing body of the sport world-
wide.

Over the course of a long and illustrious career, Ward 
has won almost everywhere, but it’s been on the East 
End of Long Island, in his home state, where he has put 
together the most impressive string of victories over the 
better part of his career.

Ward has won the $400,000 Longines Hampton 

Classic Grand Prix, now a five-star rated event, seven 
times, a record no one else has come close to touching.

In the month leading up to the Hampton Classic’s 
50th edition, Ward took time out of his busy schedule to 
talk to The Express News Group, reflecting on the many 
years he’s competed at the show — including his start 
as a “terrible” pony rider — the big wins he’s amassed 
along the way, what he loves about the show, and what 
the next five, 10 and 15 years of his career will look like.

MCLAIN WARD AT THE HAMPTON CLASSIC IN 2011.   DANA SHAW PHOTOS
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Let’s start at the beginning. Tell me 
about the very first time you attend-
ed or competed at the Hampton 
Classic, what that experience was 
like, and what your first impressions 
of the show were.

MW: I’m sure I attended before I compet-
ed because both of my parents were pro-
fessionals. My father was a Grand Prix rider 
and competed successfully for many years 
at the Hampton Classic so I’m sure I would 
have gone there as a very young child, but 
obviously those are distant memories. I 
remember competing ponies there, and it 
was a big deal. It was probably the largest 
event at the end of the summer for any 
of the junior riders or pony riders. It was 
always exciting to go there. And I was ac-
tually a terrible pony rider, so I struggled 
to be successful. I clearly remember being 
fourth in the pony hunter classic one year 
and for me that was probably like winning 
the Grand Prix. Luckily, things changed a 
little bit when I got on horses and started 
competing in the jumper ring and pretty 
early on had success. I won a big young 
riders event there when I was 14, and I 
think that was probably the beginning 
of a wonderful run of success and great 
competition throughout the years there 
for me.

Tell me more about that young rid-
ers championship you won at such a 
young age? What year was that and 
what horse were you riding?

MW: That would’ve been 1990, and the 
horse was named Polarized. My father has 
been competing during the summer at 
Spruce Meadows, and he had purchased 
a number of horses there for resale; he 
was in the horse sales business. He was 
a young thoroughbred horse, and Lee 
McKeever, who is still my right hand man 
35 years later, we were at the show alone. 
Lee is a few years older than me, so I 
wasn’t totally without supervision, and 
we certainly made a mark by winning that 
competition, which was quite a coveted 
competition for young riders at that time. 
And the horse was sold right afterward to 
Lisa Deslauriers, who is still a member of 
the board at the Classic.

Tell me a bit more about what your 
impressions were of the show and 
what made it special, especially in 
early years.

MW: I think the Hampton Classic always 
was an iconic venue and event. You know, 
the end of the summer in the Hamptons 

was a huge social scene from the very 
beginning, which I think most competi-
tors, even at my young age, were aware 
of. I think from a sport point of view it 
always had a very high standard at every 
level, and it was a place that you aimed to 
be successful at as a real marker of where 
you were in the competitions you were 
competing in.

From a young age you continued to 
return to the Classic every year, and 
when you reach the level you’re at 
and you’ve got so many horses and 
clients and so much going on, and 
you’re making that show schedule, 
there’s a lot of different places you 
could go or be this time of year. Tell 
me more about why you’ve always 
made it a priority to come back to 
the Hampton Classic year after year?

MW: I’m a proud New Yorker, so obviously 
this was a big event for our region of the 
country and one we felt we always want-
ed to support. I think the organization 
has always strived to stay at the top of the 
events within our country and throughout 
the world. I think when those efforts are 
made from a tournament point of view, as 
an athlete you certainly want to support 
and be part of that type of competition. 
There is a lot of competition in the world 
as far as different venues and events, and 
it’s gotten more difficult. But I think the 
Hampton Classic has always tried to stay 
at the very top of the sport, and I think we 
appreciate that.

Tell me some more of your most 
memorable moments at the Hamp-
ton Classic throughout the years, 
both the highs and lows. When you 
take stock of all the times you’ve 
competed there, what stands out?

MW: By my nature, I’m a person who 
remembers the near misses, not the victo-
ries. And not in a negative way, but there’s 
been enough times I’ve been second or 
third in the Grand Prix, fastest time with 
one down, and those are the kinds of the 
moments I think about — about how I 
could’ve done better or how it could’ve 
been different. But a great memory was 
the first [Grand Prix] win. I was on a horse 
called Twist du Valon in 1998. That was 
huge. I remember it was a brilliant class 
that day on a beautiful Sunday afternoon, 
and it was a great competition and a great 
moment for me, and the biggest win of 
my career by a lot at that point.

That type of success and confidence and 

Q&A | MCLAIN WARD

familiarity with the venue perpetuates it-
self, and we won again the next year with 
Twist, then came back and won twice with 
Sapphire. It just sets you on a course,and 
it’s no different than any other sport. You 
see it in golf and tennis, certain athletes 
have a run at a certain venue or a certain 
tournament because that confidence and 
that comfortable feeling perpetuates itself 
within you. I have a lot of fond memories 
of close friends and family too. The Sus-
kinds who have been intimately involved 
with the show are very dear friends. Den-
nis in particular, I always look forward to a 
side round of golf one evening with him 
there. It always has a nice homecoming 
feel. The crowd has always been very sup-
portive of me, and it’s a very comfortable 
experience for me.

When you compete in the Grand 
Prix, even people who come to the 
show and have no knowledge of 
equestrian competition, they know 
you and your name because of how 
many times you’ve won, and I always 
think that’s so great, to see people 
who don’t know much about the 
sport, but they say, I know this guy’s 
name because he’s won a bunch of 
times. How does that feel for you?

MW: You certainly appreciate it, and you 
also have some satisfaction and pride 
that your body of work transcends your 
sport. That’s the goal in any pursuit, and 
it’s obvious in sport or entertainment, but 
it’s probably prevalent in many walks of 
life. You spend a certain amount of time 

BY MY NATURE, I’M A PERSON WHO REMEMBERS THE 
NEAR MISSES, NOT THE VICTORIES. 

MCLAIN WARD AT THE HAMPTON CLASSIC IN 2011. 
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garnering accomplishments and playing 
the game a certain way, and then you 
hope that affects other peoples lives 
and your sport, and it can do something 
bigger than even those accomplishments. 
We try to do something that’s exciting, 
that motivates people, that makes people 
feel some energy or emotion. That they 
recognize the beauty in it, the art in it. I 
think anybody that pursues something 
that’s an athletic endeavor or artistic 
endeavor or moving the bar in whatever 
the pursuit is hopes that they, in some 
way, can touch something in people that 
they can get that reaction. And absolutely 
when you feel the warmth of the crowd, 
the support, the enthusiasm, that’s 
certainly motivating and very satisfying.

What else do you think it is about 
this show — and I don’t know how it 
compares to other big international 
competitions, but I do know it 
stands out from other AA-rated 
shows in this country, in that it really 

draws a high number of people 
who aren’t just horse industry or 
equestrian people — but aside from 
the fact that it’s in the Hamptons, 
what else do you think makes 
this show appealing to those who 
don’t regularly attend equestrian 
competitions? And to horse people 
as well. What do you think staff at 
this show does well to make it the 
unique event that it is?

MW: I think they want to make it an event. 
I think as we see more often in Europe 
that it’s got to be an entertaining sporting 
event. People come for the social aspect, 
the different experiences, the tastes, the 
sounds, the shopping, the sport obviously, 
the beauty of the horses. It’s got to be an 
event that entertains people. We see that 
still at many of the top events throughout 
Europe. And we see that at other events 
and sports and in theater. There has to 
be a well-rounded experience for people 
from many walks of life, so that it’s a great 
day out.

Tell me a bit more about some of 
your own role models in the sport? 
And contemporaries who you re-
spect and admire, especially those 
who were or are regular competitors 
at the Hampton Classic.

MW: Probably in the sport right now in 
the U.S., Kent Farrington and I are great 
colleagues and competitors. He’s some-
one I really enjoy my engagement with, 
and pushing each other to do the sport 
at the highest level. Unfortunately, a lot 
of my mentors are retired now or gone. 
But I have great respect for the genera-
tions that came before me. In more recent 
times, there’s Beezie Madden and Michael 
Matz, who also had great success at the 
Classic. I’ve been lucky enough that I’ve 
had access to some of the greats of the 
sport in the world to learn from and mod-
el myself after. I hope now I carry on that 
tradition and set that example for the next 
generation.

It seems like there’s a great tradi-
tion at the Hampton Classic of some 

of the top riders, who compete at 
the show year after year, and once 
they’re done riding competitively 
or not as much, they find a new role 
at the show. I’m thinking about how 
[Olympic gold medalist] Joe Fargis 
has judged the leadline class for so 
many years. Sometimes I wonder 
about who will carry on that tradi-
tion when he’s done, and maybe it 
will be you? I don’t know if those 
thoughts ever cross your mind, but 
do you see yourself in that kind of 
role in the future at the show?

MW: I always talk to Joe, and I don’t know 
how he has the enthusiasm to keep com-
peting for so many years. I will be long 
since done competing by that age. But 
there’s a lot of things in the sport I’m inter-
ested in to be engaged in, and yeah I think 
as a whole, particularly in the Long Island 
community, you see a lot of not only giv-
ing back but support of the local side of 
the show. As large as it is and as high-end 
as certain parts of it are, the show still has 
worked very hard to keep a connection 

MCLAIN WARD AFTER WINNING THE HAMPTON CLASSIC GRAND PRIX IN 2018. DANA SHAW
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to its local roots and community, and 
that’s whether it’s the horse people or 
general public and small businesses in the 
area. And I think that’s one of the appeals 
of it, that it hasn’t lost that connection 
and become so big and branded that it 
doesn’t have that feeling any longer.

I think across the board they’ve done a 
great job as an organization to keep their 
roots there. That’s a very difficult balance 
as you grow, with the levels of celebrity 
and the economics of it and the levels 
of the sport; that’s a hard thing to stay in 
touch with.

What does a week at the Classic or 
any big multiday show look like for 
you in terms of the number of horses 
you’re taking with you, or the way 
your whole operation works?

MW: My setup is a little different than 
a traditional training barn. We’re very 
focused on sport, so for myself, I only 
come with two horses because that’s all 
we’re allowed to compete in the five-star 
division. And then I work with three to 
four riders competing at the same level 
I am, younger riders, but it’s not a tradi-
tional coaching set up. There’s coaching 
involved, but it’s more managerial, guid-
ance, mentor. I wear a lot of hats. These 
are people who are competing at an 
Olympic level, several who have been to 
world championships and been success-
ful and shortlisted for Olympic Games or 
been an alternate. These are people trying 
to go from being a top level Grand Prix 
competitor to an Olympic medalist. So it’s 
a different role. Coaching grammar school, 
high school, college and the pros are 
four very different things, and I’m trying 
to manage, coach and guide pro sports, 

but people who are early in their career. 
A lot of times these people have their 
own operations, their own setups, but it’s 
under our umbrella and we work together. 
It really has the dynamic of a colleague 
setup. It’s something I find very fulfilling 
and enjoyable. I get just as much out of it 
as they do.

Almost like consulting?

MW: Yes, that’s exactly what they call it. 
It’s a multiyear setup, and the Hampton 
Classic is another tournament along the 
way for us. I refer to it as a tournament; 
it’s not a show for us. We’re trying to do 
the highest levels of the sport, and so 
that’s how we approach what we’re doing. 
We come in mid-week, we’re there for a 
select few days. I remember when I first 
started dating my wife, who is from Long 
Island. She worked for Eddie Horowitz, 
managing a big barn, and she said to me 
one day, ‘you don’t have to be at the show 
the same hours I do, and I said, no but I 
have to be really good for the few that I’m 
there.” So it was a different dynamic.

Is your wife still competing?

MW: No, she stopped. We have two young 
daughters, Lilly and Madison. Lilly is 10, 
and has been competing ponies for a 
few years there. The kids are so involved 
with the ponies now, and my wife kind 
of oversees it all. So it’s hard to find time 
for everything. And she’s very into that, 
and they look forward to that. She still has 
roots in Long Island and family there.

Well, the ponies weren’t your area of 
expertise or success anyway.

MW: (Laughs). I was terrible. It was not a 
promising future in the beginning. It was 

MCLAIN  WARD WINNING THE 1998 HAMPTON CLASSIC GRAND PRIX ON TWIST DU VALON.   
COURTESY HAMPTON CLASSIC
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not my gig for sure.

What two horses are you competing 
at the Classic in the five-star division 
this year?

MW: I’m bringing a horse called High Star 
Hero. He won the Grand Prix qualifier and 
was clear in the Grand Prix last year and 
ended up sixth. He’ll come again. The 
second horse — I don’t know yet, I haven’t 
decided yet. I have a few options, and 
we’re still a few weeks out.

Tell me what the next five, 10, 15 
years of your career might look like, 
in terms of competing and what 
you’d like to do beyond that in the 
sport and the business.

MW: That’s actually a very interesting 
question, particularly as I look at my ca-
reer and future. Like a lot of sports where 
we’re not actually the performance side of 
it per se, like a race car driver, what you’re 
seeing as sport gets better is the age 
period of being in your prime is getting 
younger. And that’s happening for a lot of 
reasons. There’s so much access to infor-
mation for younger people, and they’re 
getting better earlier because the world 
is smaller and information is 
easier to amass. And I actu-
ally think that’s a positive. 
For me in the past, we’ve 
had some of our greatest 
athletes honestly go a bit too 
long, and we’ve lost their 
skillset and mindset to com-
peting for too long and 
not doing other things 
in the sport to help grow 
and promote the sport and 
move it in the right direc-
tion. I know for myself that’s 
not going to be my story. I 
started very young at a pretty 
high level. We’ve done it pretty 
intensely. I have a view through 
the LA Olympics and a set of 
goals I want to reach, and then 
I’d like to parlay that success in 

my prime into other aspects of the sport 
and the business that I’m interested in 
that I find that give me energy and excite 
me for the future. Because I think if you 
do it for too long you lose your relevance. 
And that’s something I fear a little bit. 
And it’s hard to give something up you’ve 
done relatively well for a long time. So 
I think you have to lay out a plan, and I 
think you have to be committed to it for 
all the right reasons and not let emotion 
dictate it too much. So that’s my future 
in a general term. But my involvement in 
the sport if anything will be more. When 
you’re competing and trying to do it at a 
high level, you have to allocate a certain 
amount of time to energy, mental clarity 
and focus. When you move beyond com-
peting yourself, that energy can be really 
put toward other aspects of what you’re 
doing around the sport.

That makes a lot of sense. Is there 
anything in particular in terms of 
the sport that you’re most interest-
ed in?

MW: My main interest is mentoring really 
high level young athletes. Ages 18 to 25, 
in the moment where they’re going to 
take the step to be internationally top 
performers or they’re not going to make 
it. One or the other. I think a lot of times 
that moment has to do with shared expe-
riences and creating opportunity. I enjoy 

that. I think I have a great understand-
ing of how to put those things 

together and the shared experi-
ence. I’m not the guy who the 

journey was dead easy for. 
What you see on the outside, 
the way the resume looks, it 
was a battle the entire way. 

So when you can share that 
with people who are go-

ing through those same 
struggles themselves 
and give them tools 
to help them get to 

the best side of 
that, that’s 
incredibly 
rewarding.

MCLAIN WARD AT THE HAMPTON CLASSIC IN 2018. DANA SHAW

CONTINUED FROM PAGE 41
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THE 2025 HAMPTON CLASSIC POSTER BY MICHAEL “MICKEY” PARASKEVAS.

T
o launch the celebration for its 50th edition, the 
Hampton Classic Horse Show has unveiled its 
2025 poster, “Beneath the Painted Sky,” featuring 
artwork by Michael “Mickey” Paraskevas of 
Southampton. Paraskevas previously designed the 

Hampton Classic poster four times, in 1987, 1992, 1998 and 
2008.

PAINTED
The Hampton Classic celebrates 50 years with ‘Beneath the Painted Sky,’  

a poster by renowned artist Michael Paraskevas

UNVEILING | HAMPTON CLASSIC POSTER
47
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Choosing only ten of our staff ’s favorite posters proved to be 
too hard, so we channeled our inner “This is Spinal Tap” 
and went to eleven. And, really, I was the problem child. 
I just couldn’t decide between the 1978 poster by Paul 
Davis, which is iconic (we still use it today on our souvenir 

program), and the 1993 Henry Koehler of a young girl with her pony. 

BY SHANETTE BARTH COHEN
Executive Director, The Hampton Classic

Favorite posters from the team at 

STAFF PICKS

Many of the other Hampton Classic team were 
drawn to artwork that captured scenes from the 
show grounds, including our bookkeeper, Rita Smith, 
whose favorite is from 1988 by Nina Duran, our site 
manager, David Dimijian’s 1992 pick by this year’s 
poster artist Mickey Paraskevas, Rosanna Arkinson, 
our publications and special projects director’s 1997 
choice by Monica Acee, special projects manager 
Bryan Cohen’s favorite from 2004 by Jocelyn Sandor, 
event coordinator Craig Bergman’s nod to Daniel 

Black’s 2006 Grand Prix ring view, and marketing 
assistant Veronica Lara’s selection from 2019 by 
Kelly Coffin.

Event coordinator Liz Soroka loves the unique and 
artistical presentation in C. Tanner Jensen’s poster 
from 2005. And, rounding out our staff selections, 
are two graphic pieces — the 1994 poster by Patricia 
Powers, which is our marketing director, Reyna 
Archer’s favorite, and last year’s poster by Mark 
Badgely, selected by our office manager, Troy Powell.

Shanette Barth Cohen
1978 BY PAUL DAVIS, LEFT, AND 1993 BY HENRY KOEHLER (HONORABLE MENTION), BELOW.
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Craig Bergmann
2006 BY DANIEL BLACK

Veronica Lara
2019 BY KELLY COFFIN

Rosanna Arkinson
1997 BY MONICA ACEE

Troy Powell
2024 BY MARK BADGLEY

POSTERS | STAFF PICKS

Rita Smith
1988 BY NINA DURAN
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David Dijimian
1992 BY MICKEY PARASKEVAS

Bryan Cohen
2004 BY JOCELY SANDON

Reyna Archer
1994 BY PATRICIA POWERS

POSTERS | STAFF PICKS

Liz Soroka
2005 BY C. TANNER JENSEN
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THE EQUISITE BOOTH AT THE HAMPTON CLASSIC.  
PHOTOS COURTESY EQUISITE
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STYLE | FASHION AT THE CLASSIC

‘EQUISITE’
Brianne Link brings modern style

to the Hampton Classic

F
or the uninitiated, the attire riders sport 
when they enter the show ring at the 
Hampton Classic and other hunter/
jumper equestrian competitions across the 
country can be a bit of a head-scratcher. 

BY CAILIN RILEY

The dark, long-sleeved, button-up formal sport coats (even, in 
some instances, those with long coattails, draping past the back of 
the saddle and grazing the horse’s back), paired with high-collared 
white shirts, tight-fitting white or tan breeches, and tall shiny black 
leather boots can, to some, seem a bit over the top, or old fashioned. 
There’s even the continued traditional requirement of concealing 
long hair neatly underneath the riding helmet, with the assistance 
of hairnets, an accessory most frequently associated with dowdy 
cafeteria lunch ladies.

But equestrian-inspired style has been a classic theme in the 
fashion world for decades, and is one of the few “trends” that reliably 
becomes en vogue every few seasons. 

While show attire may look, to the naked eye, like it hasn’t 
changed in hundreds of years, there’s actually been a huge shift in 
the last 20 years toward making equestrian attire that both pre-
serves the traditional elegance long associated with the sport while 
recognizing that hunter jumper riders are true athletes who deserve 
clothes and gear that move with them while they excel in the sport, 
both during training and at competitions.

Brianne Link knows a lot about it.
The 27-year-old resident of Wellington, Florida — who grew up 

on Long Island, in East Islip — is a lifelong competitive equestrian 
and a young and successful entrepreneur. She created her business, 
Equisite (a play-on-words mashup of equestrian and exquisite), 
during her senior year at Savannah College of Art and Design. She 
wrote her thesis on the evolution of equestrian fashion—an academic 
exploration that ultimately served as the foundation for her future 
brand. Her education, paired with years of firsthand riding experi-
ence, positioned her uniquely at the intersection of style and sport, 
she says in the bio on her website.
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‘This year’s painting is one I’ve been thinking about for a long 
time. When I draw, I usually find myself in the back schooling 

rings or around the stable area — places where things slow 
down a bit, and you can really take the time to study a horse.’

- MICHAEL “MICKEY” PARASKEVAS

MICHAEL “MICKEY” PARASKEVAS  LISA TAMBURINI

C
elebrating 50 years of world-class equestrian competition, 
the Hampton Classic returns to Bridgehampton August 
24-31, featuring FEI CSI5* and CSI2* show jumping and 
USEF Premier hunter competitions with more than $1 
million in prize money.

The official Hampton Classic poster is a highly 
sought-after souvenir, and Paraskevas’s new art joins the lineup of 
iconic collectors’ items, many of which are available for sale on the 
Hampton Classic website at the Hampton Classic Poster Store. The 
2025 poster, featuring Paraskevas’s design, is currently available for 
presale on the website and will also be available on site during the 
horse show in the Hampton Classic souvenir booth.

A renowned artist and regular Hampton Classic attendee, Paraskev-
as has been an illustrator since graduating from the School of Visual 
Arts in 1984. He then went on to receive his MFA from SVA in 1986. 
He has worked for most major magazines, including Sports Illustrated, 
Time, Town & Country, New York Magazine and Rolling Stone.

“My first Hampton Classic was in 1984, and I’ve been to every one 
since. Over the years, I’ve had the great honor of being asked to create 
five posters for the event — something of which I’m incredibly proud,” 
Paraskevas said. “There’s just something special about the Classic that 
keeps drawing me back. I’ve got sketchbooks tucked away in my studio 
from nearly every year, filled with drawings and memories.

“This year’s painting is one I’ve been thinking about for a long 
time. When I draw, I usually find myself in the back schooling rings or 
around the stable area — places where things slow down a bit, and you 
can really take the time to study a horse. The open sky in Bridgehamp-
ton at the end of summer is breathtaking, and I wanted this painting to 
capture that. It’s as much about the quiet beauty of the horses as it is 
about the feeling of summer winding down.”

Paraskevas has also illustrated and written 24 children’s books over 
the years with his mother, Betty. The two went on to create and write 
the animated television series “Maggie and the Ferocious Beast” for 
Nickelodeon. Two of their other books were also made into animated 
series: “Marvin the Tap Dancing Horse” for PBS and “Kids From 
Room 402” for Fox Family. His mother died in 2010, and he continues 
to work on animated projects for a variety of companies.

His large-scale beach paintings have sold all over the world through 
his gallery in Southampton, where he has lived and which he has called 
home for the last 45 years.

Paraskevas works in acrylic, oil, watercolor or whatever the mood 
suits him at the moment. He also works digitally since the demands 
of the current illustration market require quickness and the ability to 
change things at the last minute.

Paraskevas is always working on something. He and his wife, Maria, 
are currently writing and designing a new animated series for prime 
time. He keeps a wide variety of sketchbooks from all the events he 
attends. There is always something going on at Paraskevas Studios.

He has created many posters for horse shows around the country 
over the years, but he always says his work depicting the Hampton 
Classic is his favorite. His studio is filled with endless sketchbooks 
from his many years wandering the grounds of the show.

More information can be found at michaelparaskevas.com.
Each year, approximately 50,000 people attend the Hampton Classic 

Horse Show. Rated USEF ‘Premier-6’ for hunters and jumpers with 
designated FEI 2* and 5* jumping classes, the Hampton Classic 
features more than 200 competitions in six spectacular show rings, 
the Agneta Currey Boutique Garden with more than 70 vendors, and 
a wide selection of dining options, all on its world-class 60-acre show 
grounds.

More information on the Hampton Classic Horse Show is available 
at hamptonclassic.com or by calling (631) 537-3177. Hampton Classic 
Horse Show Inc. is a 501(c)(3) charitable corporation.
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THE HEART EQUINE AMBULANCE IS ON CALL AT HORSE SHOWS LIKE THE HAMPTON CLASSIC TO PROVIDE 
RAPID TRANSPORT FOR EQUINE ATHLETES TO HOSPITALS IN THE EVENT OF AN INJURY OR SERIOUS ILLNESS. 

COURTESY HEART

M
ost people, even those who don’t know much 
about horses, can appreciate that horseback 
riding can be a dangerous pursuit. It’s 
why seeing an ambulance at an equestrian 
competition — especially one like the 

Hampton Classic, where hundreds of riders are piloting 
their horses over huge jumps, often at high speed — is not 
an uncommon sight. It’s not a question of whether riders 
will fall off and sustain injuries, but simply how many, when, 
and how severe.

BY CAILIN RILEY

RESCUE
HEART delivers fast, lifesaving care 

for injured horses at major shows

EQUINE HEALTH
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‘Horses can put themselves in the 
craziest positions and get themselves 

in very precarious positions.’
- ERICK NAGY
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THE HEART EQUINE AMBULANCE IS ON-CALL AT HORSE SHOWS LIKE THE HAMPTON CLASSIC TO PROVIDE RAPID TRANSPORT FOR 
EQUINE ATHLETES TO HOSPITALS IN THE EVENT OF AN INJURY OR SERIOUS ILLNESS. PHOTOS COURTESY HEART
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GROOMING | PERFECTION

CAROL HURNYAK, AT RIGHT, WORKS THROUGH THE NIGHT TO BRAID THE MANES AND TAILS OF HORSES 
GETTING READY TO COMPETE IN THE HAMPTON CLASSIC.  LORI HAWKINS PHOTOS
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BY CAROL HURNYAK 

PHOTOS BY LORI HAWKINS

M
y hands move to the rhythm of the familiar music in 
my ears, my playlist called “Stay Awake Songs,” as I 
repeat the steps: separate, twist, add yarn, twist, tie … 
separate, twist, add yarn, twist, tie … 

I’m in a trance — until it’s broken by loud mariachi 
music. Without checking the time, I already know: it’s 5 a.m. The 
grooms have arrived to feed, clean and prep the horses for their day.

It’s Local Day at the Hampton Classic.

BRAIDED
A veteran mane and tail braider shares the  

all-night hustle behind the show’s polished perfection
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I 
finish the mane I’m working on, and move 
my car (currently parked directly in front 
of the aisle and very much in the way). 
Braiders are given the special privilege of 
parking in front of the tents overnight. 

I check in with my team to see how 
many of the 143 horses we’ve done, and whether 
anyone has run into an unwilling participant — 
one of those horses that throws off the whole 
schedule. If needed, we regroup and send some-
one over for backup. 

The trailers should be arriving shortly, and 
three or four of us will be waiting to braid the tails 
of shipping-in horses before heading back to finish 
those in the tents, showing later in the day.

Mornings are the most chaotic. The team is 
always ready for emergencies. It’s like triage: 
Someone forgot to leave out a fake tail and needs 
us to run over and put it in before an 8 a.m. class. 
One horse got braided overnight, but it turns 
out it was the wrong one. We prioritize, shift the 
schedule and make sure everything gets done. 

Our goal? That the riders remain completely 
unaware. They already have enough to think 
about. The last thing they should worry about is 
their braids.

If we do our job right, no one even notices. It’s 
just assumed that the horses are waiting, fully 
prepped, ready to shine.

If all goes well, I’ll be asleep by noon. I’ll set my 
alarm for 6 p.m. and begin my prebraiding rituals: 
ibuprofen, coffee and some kind of nourishment. 
Then it’s time to send out the confirmation texts: 
“Confirming for tonight …” 

I copy and paste each barn’s list, usually six to 

10 per show, but for the Hampton Classic it’s more 
like 15 to 20, and update my color-coded spread-
sheet as the replies roll in. I just hope I’m awake 
enough to catch all the changes.

Once I feel semi-confident that I know what 
needs to get done tomorrow, I organize the horses 
by the times they need to be ready and send each 
team member their assignments. Most of them 
have teams of their own, doing the same: coordi-
nating barns, fine-tuning strategies and planning 
the best plan of attack. With any luck, I’ll be back 
on the ladder by 9 p.m.

As braiders, we’re part of the unseen backstage 
of the horse show. We arrive after most people 
have left and work in the quiet hours of the night, 
alongside the true stars. 

Offstage at last, the horses unwind. They snack. 
They rest. Sometimes they hold stall-to-stall 
meetings with their new neighbors. Occasionally, 
they argue, especially when one wants to play and 
the other is definitely not in the mood.

Once we’re in their stalls, we get to work twist-
ing, tying, pulling up, cutting yarn. The seasoned 
show horses know the routine and drop their 
heads and let us work. The younger ones learn 
quickly that headlamps are part of their life as a 
show horse, and that the sooner they cooperate, 
the sooner they get back to their hay.

The Hampton Classic is no typical show. It’s the 
granddaddy of them all. As the braider for most 
of the Hamptons barns for the past 15 or so years, 
this is my busiest and most revered week of the 
year. 

Prep starts months in advance. I begin assem-
bling a dream team of braiders to ensure that 

everything runs seamlessly — that every horse is 
perfectly braided and perfectly on time.

Local Day is always the most intense. With over 
100 horses, many not stabled on site, it takes seri-
ous coordination, communication and flexibility.

Thankfully, I’ve got the best team out there. 
With our combined years of experience, I’m confi-
dent we can handle anything the Hampton Classic 
throws our way.

To this year’s trainers and competitors: We’re 
wishing you the best of luck. We’ll be there behind 
the scenes, rooting for you, doing our part to make 
sure your horses shine.

CAROL HURNYAK IS THE OWNER OF 
ALTERNATIVE ARTS OF LONG ISLAND LLC. 
SHE’S BEEN ONE OF THE GO-TO MANE AND 
TAIL BRAIDERS AT THE HAMPTON CLASSIC 
AND OTHER SHOWS, SUCH AS HITS HORSE 
SHOWS IN SAUGERTIES, NEW YORK, AND 
THE WINTER EQUESTRIAN FESTIVAL IN 
WELLINGTON, FLORIDA, FOR OVER 20 YEARS. 
THIS WILL BE HER 25TH SUMMER WORKING 
AS A BRAIDER AT THE HAMPTON CLASSIC, 
WHICH IS CELEBRATING ITS 50TH EDITION 
THIS SUMMER.
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LORI HAWKINS PHOTOS
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B
ut the four-legged athletes are susceptible 
to injury while competing too, and 
ensuring they have proper and humane 
care, especially in emergency situations, 
hasn’t always been easy.

That’s how HEART was born.
HEART — which stands for Humane Equine Aid and 

Rapid Transport — is a nonprofit organization created 
in 1997 by Meri Straz and Jill Parsons, with a mission 
to provide state-of-the-art emergency transportation 
services for injured or ill horses. The HEART equine 
ambulance is a large horse trailer rig that remains 
connected to a truck and can be found on site at many 
big horse shows throughout the country, up and down the 
East Coast and as far west as Nebraska. The HEART 
equine ambulance has been a regular fixture at the 
Hampton Classic Horse Show for many years, typically 
parked behind the grandstand area on the showgrounds, 
recognizable by its bright yellow and red markings on 
the trailer — with trained staff on call all day, ready to 
respond in case of an emergency. 

HEART ambulance attendants are not veterinarians 
but are trained and certified in large animal rescue by 
Technical Large Animal Emergency Rescue Inc., which 
offers nationwide training for emergency response 
services. 

Erick Nagy is one of those attendants. He’s been 
working for HEART since 2007. 

A career in the horse industry wasn’t intentionally 
set out to pursue. When he was just 15 years old and in 
search of some kind of summer job, he started work-
ing with thoroughbred racehorses at Delaware Park 
Racetrack in Delaware, not far from his home. Despite 
having no experience with horses, Nagy and his friend 
were hired and started off “walking hots,” which means 
hand-walking horses to help them cool down after stren-
uous exercise. 

“Some guy hired me and taught me horsemanship, 
and that’s where it all started,” Nagy said last month, 
while stationed with the HEART ambulance at a horse 
show in Traverse City, Michigan. “I just fell in love with 
horses.”

Eventually, Nagy moved away from the thoroughbred 
racing industry and started working in the horse show 
business. He was a groom, managed a farm and also 

had his own horse transport business, before joining the 
HEART team. He found his way to that job through his 
acquaintance with Robin Sweely, the owner of Acorn Hill 
Farms, a show barn and training operation in Virginia. 
Sweely, an accomplished Grand Prix rider, is the presi-
dent and director of operations for HEART and has been 
with the organization since 2000. 

Several members of the Hampton Classic staff and 
Hampton Classic Board of Directors also serve on the 
board of HEART, including Hampton Classic Executive 
Director Shanette Barth Cohen, HEART’s vice president, 
as well as Tony Hitchcock, Reyna Archer and more.

Nagy explained why having an equine ambulance on 
site at horse shows is so crucial, and how it can literally 
be a matter of life and death for horses who suffer inju-
ries or fall ill. 

“Horses can put themselves in the craziest positions 
and get themselves in very precarious positions,” he said. 

During the training process for becoming an equine 
ambulance attendant, Nagy said he and other attendants 
learned how to rescue horses from water and mud, from 
an overturned trailer, and other emergency situations. In 
some of those training sessions, they worked with a horse 
dummy, but they also had the opportunity to work with 
live, well-trained horses, as well as a llama, which he said 
was great because it created a more realistic simulation 
of what they’d encounter in a real emergency situation. 

“You learn what to do and also what not to do to put 
yourself in a bad situation,” he said. “Because when 
horses are in those scenarios, they’re freaking out, and 
the whole flight instinct is activated.”

The main benefit of the equine ambulance is that it 
provides the most valuable commodity a horse and its 
owner need in a crisis situation — time. 

“If a horse gets hurt during competition, we can get 
the horse out of the ring and to the clinic ASAP,” Nagy 
said. “We can get out there and get screens up fast so the 
public doesn’t see what’s going on or try to record it.”

“It’s just a horse trailer,” he said. “The only thing that 
sets it apart a bit is that, if the horse isn’t able to walk on 
its own, we have a sled we can use to get the horse, and 
we have a winch to pull the sled onto the trailer.”

Because the equine ambulance is on site, always 
connected to the truck, and near the competition ring, 
with a team of attendants trained at putting the horse 
on the trailer, an injured horse can be transported to a 
veterinary facility fast. At most horse shows, the horse 
trailers used to transport the horses to the show are 

disconnected from the truck and parked far away from 
the competition area. The time it would take for someone 
to get to their truck, drive to the trailer, hitch it up, and 
drive it over to the scene of the emergency could be 
a matter of life or death for a horse, especially when 
dealing with colic, a digestive system emergency that can 
come on very quickly and be fatal for horses. 

“When you’re dealing with colic, time is critical,” Nagy 
said. 

Horses who require emergency transport if they 
suffer an injury or illness at the Hampton Classic are 
taken to Cornell Ruffian Equine Specialists, an equine 
hospital in Elmont, near the Belmont racetrack. It can be 
a long drive, especially in summer traffic. The HEART 
attendants don’t administer care to the horses on the 
ambulance; their job is simply to get them loaded and 
transport them for care as quickly and safely as possible. 
But if they need care during the journey, a veterinarian 
can ride on board. With colic, sometimes the ride on the 
ambulance is enough to jolt the horse’s digestive system 
back to normal, Nagy said. He remembered a time when 
that happened during a transport from the Hampton 
Classic.

“We were driving on Noyack Road, and all of a sudden 
I heard one of the attendants hooting and hollering from 
the back, screaming ‘he s---! He s---!’” Nagy said with 
a laugh. “I’ve never heard somebody so excited about a 
horse going to the bathroom.”

That’s a story that gets a laugh, but Nagy’s favorite 
story from his years with HEART is more sentimental 
than that. 

“We were at a horse show in Kentucky, and a horse 
was in the schooling area, preparing for competition,” he 
said. “I’m not sure what happened, but the horse fell over 
a jump. The rider broke her collarbone or shoulder, and 
the horse broke its elbow. We had a hard time getting this 
mare in for transport, but we got her to the clinic. They 
took x-rays there, and they didn’t feel that they could 
save her. So the owner asked us to take her to another 
clinic for a second opinion. We got there and dropped [the 
horse] off and they ended up doing surgery. That was 
several years ago, and that mare has four foals on the 
ground now. She never made it back as a competitor, but 
she’s living a great life out in Texas and had four babies. 
Had we not had the time to take her to another clinic, she 
would have been euthanized.”

For more information on HEART, visit equineambu-
lance.com.
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W
hat is it about the equestrian world that 
brings out the fancy in folks? 

From the top hats, tailcoats, haute 
couture millinery and oceans of Veuve 
Cliquot seen at the UK’s Royal Ascot race 

week, to the seersucker suits, flouncy frocks, frilly hats and 
mint juleps in frostbite-inducing silver cups at the Kentucky 
Derby — to the Hamptons’ own premier equestrian event, 
the Hampton Classic, a renowned, week-long hunter-jumper 
show — the style stakes couldn’t be higher. 

BY STEVEN STOLMAN

SHOWSTOPPER
Inside the Hampton Classic’s VIP Tent, style, spectacle  

and tabletop one-upmanship take center stage

THE LOVESHACKFANCY TABLE IN THE VIP TENT AT THE 2021 HAMPTON CLASSIC ON GRAND PRIX SUNDAY.  MICHAEL HELLER PHOTOS
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And while the primary action occurs in the 
show ring or on the track at all of these gather-
ings, the sidelines attract their own rapturous 
attention. Who is wearing what, whose box are 
they seated in, and what are they eating and, 
more importantly, drinking, is often discussed 
with the same vigor as who just won a tri-color 
ribbon.

At the Hampton Classic, specifically on the 
last Sunday of the week-long show, it’s the Grand 
Prix Sunday Lunch in the VIP Tent that serves as 
the pinnacle of this captivating event, now in its 
50th year. 

A giddy cross between charity gala and see-
and-be-seen restaurant, this swirling conclave is 
known for the high-wattage attendees in swanky 
get-ups enjoying spectacular food and drink, 
provided by society caterer Robbins-Wolfe, now 
celebrating its 30th anniversary as the Classic’s 
official VIP caterer.

Chris Robbins, one half of the Robbins-Wolfe 
dream team — along with Ken Wolfe — beams 
at his firm’s long association with the Hampton 
Classic. Sold as packages for 14 guests (eight at 
a table and six at adjacent ringside box seats), 
Grand Prix Sunday Lunch is served family style, 

THE TABLE SETTING FOR THE MERALAX FARM TABLE 
IN THE VIP TENT AT THE 2021 HAMPTON CLASSIC ON 
GRAND PRIX SUNDAY, SEPTEMBER 5, 2021.

THE BICKOFF EQUESTRIAN TABLE IN THE VIP TENT AT 
THE 2021 HAMPTON CLASSIC ON GRAND PRIX SUNDAY. 

THE TWIN OAKS VENTURES TABLE IN THE VIP TENT AT THE 2021 HAMPTON CLASSIC.  FILE PHOTOS
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are for hospitality purposes only. No promotion-
al materials, gifts or brochures are permitted. 
Equestrian and horse-themed touches are a 
common theme.

Past “Best in Show” winners have included 
a veritable rose garden of a tablescape with 
fabric-draped antique wrought iron chairs by the 
fashion brand Love Shack Fancy (2021), and jew-
elry designer Irene Neuwirth’s artful combination 
of zinnias, dahlias, ranunculus and, in a nod to 
the four-legged competitors, carrots (2023). 

HC&G collaborated with design showroom 
West I Out East for a high-concept build-out 
featuring wildflowers in modern glass and 
brushed brass vases, assorted fruits and deliber-
ately frayed table linens (2024). Of course, they 
brought in their own contemporary chairs. 

This year’s judges will include Pamela 
Eldridge, HC&G’s publisher, and Princess Mar-
guerita of the Netherlands, and winning tables 
will be featured in HC&G magazine and on www.
cottagesgardens.com.

So while you may be mesmerized by the thrill 
of world-class show jumping, or captivated by the 
array of horsey-set popup boutiques offering ev-
erything from ultra-luxury leather goods, jewelry 
and apparel, to dog ice cream and other artisanal 
treats for canines, know that to many, the real 
show is happening in the VIP Tent, as the last 
big social event of the Hamptons summer season 
unfolds with all of its pomp and circumstance for 
the swell set to savor. THE TABLE SETTING FOR THE KELLI & JERRY FORD TABLE IN THE VIP TENT AT THE 2021 HAMPTON CLASSIC.   FILE PHOTOS

THE BUXTON FARM TABLE IN 2021. RIGHT, THE HEALTH ROVER TABLE IN 2021. 
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68 with table hosts ordering up copious platters of 
lobster and shrimp rolls, fried chicken with bis-
cuits and honey butter, and sliced beef tenderloin 
with horseradish aioli, along with luscious bowls 
of summer fruit trifle. 

Make-your-own Bloody Mary kits contain a 
full bottle of Origen vodka with all the fixings. 
Of course, there’s also a comprehensive wine list 
that ranges from Wölffer Estate’s modest Pinot 
Gris at $50 a bottle to Perrier-Jouët Époch Brut 
Rosé 2013, which will set you back $900. 

While the organizers of the show emphasize 
the importance of the final event, the FEI Long-
ines Hampton Classic 5-Star Grand Prix show 
jumping competition, with its $400,000 purse in 
the show ring, there are those whose eyes will be 
fixated on the action occurring inside the tent — 
specifically, sur la table. 

Indeed, so much emphasis is put on individual 
table décor that there’s actually a spirited compe-
tition for excellence in various categories judged 
by the editors of Hamptons Cottages & Gardens 
magazine, along with celebrity guest judges.

Started 15 years ago, the HC&G VIP Tabletop 
Competition has grown into a fierce folly. It’s 

not uncommon for hosts to engage top interior 
designers and florists. Luxury retailers with 
comprehensive visual merchandising teams and 
textile houses with on-staff stylists have been 
known to participate, bringing a level of profes-
sionalism to the table, no pun intended. 

Famously, for Firefly Farm, renowned designer 
Steven Gambrel was dissatisfied with the selec-
tion of chairs offered by the official party rental 
company and trucked in his own. 

Centerpieces started to grow to gargantuan 
proportions, blocking neighboring attendees’ 
views of the proceedings. Now, even the most 
discerning visionary creators are gently asked 
to rein it in a bit, with height restrictions of 18 
inches, maximum, for the sake of logistics. 

“Clients can carry in anything they want,” says 
Robbins, “but they cannot hire other companies 
to make deliveries onto the showgrounds. So 
unless they are piling a bunch of chairs into a 
pickup truck and carrying them into the VIP 
tent from the parking lot [themselves], renting is 
recommended and much more sensible.”

But in the rarefied equestrian world, where 
brands like Hermés, Land Rover and Jaguar are 
the norm, sensible is a nuanced term. 

With five awards given (first, second and third 
place, along with best floral and most innovative), 
visual treats abound. Designers are encouraged 
to showcase creative and inspiring designs, 
potentially mixing patterns, incorporating vintage 
pieces, and personalizing details, although tables 

STARTED 15 YEARS AGO, 

THE HC&G VIP TABLETOP 

COMPETITION HAS GROWN 

INTO A FIERCE FOLLY.  

IT’S NOT UNCOMMON  

FOR HOSTS TO ENGAGE  

TOP INTERIOR DESIGNERS 

AND FLORISTS.

THE TABLE SETTING FOR THE TAK PROTECTIVE GROUP TABLE IN 2021.   
FILE PHOTO
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The Hampton Classic Instagram ac-
count reached more than 34,444 fol-
lowers this year, over an 8% increase 
from 2024. The Hampton Classic 
continued to utilize the platform to 
document the natural beauty of the 
grounds, and the build of the show.

During the 3 weeks surrounding this year’s Hampton Classic, the 
show’s Instagram account acquired 1,775 new followers, and it’s 
posts had approximately 1.2M views. In addition, multiple social 
media influencers with millions of followers, posted from and 
tagged the Hampton Classic.

The Hampton Classic’s Facebook page 
has more than 28,568 followers. The 
Classic’s Facebook page includes 
photos, updated information, and 
discussion topics year-round.  During 
the show, Randolph PR managed the 

Classic’s Facebook page, and added more live video content and 
other programming.

SOCIAL MEDIA - FACEBOOKSOCIAL MEDIA - INSTAGRAM

The Hampton Classic’s Tiktok 
account has 1,678 followers. 

SOCIAL MEDIA - TIKTOK

The Classic’s linked Threads 
account  to its instagram account 
now has 5,254 subscribers.

SOCIAL MEDIA - THREADS
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©2024 Kind Media LLC

HAMPTON CLASSIC HORSE SHOWHAMPTON CLASSIC HORSE SHOW
AUGUST 24 - 31, 2025AUGUST 24 - 31, 2025

1970's

1990's

1980's

hamptonclassic.com             @hamptonclassic 

TICKETS AVAILABLE FOR A NEW ELEVATED EXPERIENCETICKETS AVAILABLE FOR A NEW ELEVATED EXPERIENCE
TENTED RINGSIDE VIEW AVAILABLE 

THURSDAY THROUGH GRAND PRIX SUNDAY

2000's

RESERVED GRANDSTAND TICKETS FOR AUGUST 31RESERVED GRANDSTAND TICKETS FOR AUGUST 31
$70K CSI2* GRAND PRIX & 

$400K CSI5* LONGINES HAMPTON CLASSIC GRAND PRIX
TICKETS REQUIRED FOR THESE EVENTS

SCAN

HERE

Advertising & PromotionAdvertising & PromotionAdvertising & Promotion
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Approximately 200 working posters were displayed in retail locations and other high traffic areas throughout the East End of Long 
Island.

THE THE HAMPTON CLASSICHAMPTON CLASSIC  
AUGUST 24 - 31, 2025AUGUST 24 - 31, 2025

Hampton Classic Horse Show, Inc.
240 Snake Hollow Road, Bridgehampton, NY 11932 

 info@hamptonclassic.com - www.hamptonclassic.com
Photos courtesy of (clockwise from top left) Priscilla Degan (2), Kind Media LLC (3)

Grand Prix Sunday, August 31 
$75,000 2* GRAND PRIX 

LONGINES HAMPTON CLASSIC 

5* GRAND PRIX

GENERAL ADMISSION

$25/carload
no dogs allowed in the Grandstands, 
Bleachers, Boutique Garden or VIP 

Tents

Sag Harbor Food Pantry Donations
Bring 3 or more non-perishable items and gain entry for a 

carload of people on Tuesday, Wednesday or Thursday! 
Donations also accepted all week at will-call and multiple 

locations on the showgrounds.

 @hamptonclassic @hamptonclassic

Monday, August 25
Animal Adoption Day 

Dogs & Cats 
11 am - 2 pm

Horses 
1:30 pm - 3 pm

presented by EQUUS Foundation

OPENING DAY - SUNDAY, AUGUST 24
$10,000 Marders Local Hunter Derby

MONDAY, AUGUST 25
LIHSSRD Finals

WEDNESDAY, AUGUST 27
$40,000 CME Group National Grand Prix

FRIDAY, AUGUST 29
$70,000 Douglas Elliman 5* Grand Prix Qualifier

SATURDAY, AUGUST 30
FEI 5* Winning Round
SUNDAY, AUGUST 31

$10,000 Junior/Amateur-Owner Hunter Classic

THE PERFECT END TO THE PERFECT SUMMER

Saturday, August 30
Kids’ Day

10 am - 2 pm
Free Pony Rides under 12

Musical Entertainment
Petting Zoo Animals

Circus Acts 
Face Painting

HIGHLIGHT  EVENTS

DAILY 
ATTRACTIONS
Hunter & Jumper

Competition in 6 Rings
80+ Boutiques
International 
Food Court
Pony Rides

Scan to purchase

General Admission/Grand Prix

SAMPLE ADVERTISMENT & ADVERTISING POSTER
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The Hampton Classic collected non-perishable food items 
throughout the week. On Tuesday and Wednesday, cars entering 
with 3 or more items to donate received complimentary entry to 
the show.

As the Hampton Classic’s Official Community Partner, Stony Brook 
Southampton Hospital has a booth on-site to accept donations and 
inform visitors about the services of their hospital, receives VIP 
tables to interact with donors and other stake holders, and receives 
complimentary admission for all hospital employees.  The Classic 
also makes an annual financial contribution to the hospital and has 
given more than $2 million since the partnership began.

The Hampton Classic is a 501(c)3 non-profit corporation with a two pronged mission – to put on the best horse show possible and to 
support other non-profit organizations.  

STONY BROOK SOUTHAMPTON 
HOSPITAL Hampton Classic donated to 63 charity events, raffles and silent 

auctions leading up to the 2025 show.

OPENING DAY
ConnectOne Bank presented the 
EQUUS Foundation with a check 
for $4,000.  This presentation 
was made immediately follow-
ing EQUUS’s parade of adoptable 
animals during the Opening Day 
Ceremony. The Smithtown Hunt 
also was on hand with their exhi-
bition.
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SAG HARBOR FOOD PANTRY

DONATIONS

HORSE SHOW PARTNERSHIPS
The Hampton Classic partnered with 
the Old Salem Farm Spring Horse 
Shows, LONGINES Global Champi-
ons - New York and the upcoming 
FEI World Cup Finals in Fort Worth, 
TX to increase awareness and cross 
promote between all three presti-
gious events.

Charitable ComponentsCharitable Components
DONATIONS & 

COMMUNITY PARTNERS HospitalityCharitable Components
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HospitalityHospitality
VIP TABLE EXAMPLES

Hospitality
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August 31, 2025: Mendoza Soars to Victory in $400,000 Longines Hampton Classic 5* Grand Prix

August 31, 2025: Haas Sets the Pace in $25,000 Agneta & Brownlee Currey Junior/Amateur Jumper Classic presented by FarmVet and the Currey Family 

August 30, 2025: Sweet Smiles in Attendance During Kids Day at the 50th Annual Hampton Classic Horse Show

August 30, 2025: Wireman Goes for Broke in $62,500 CSI5* Winning Round at 50th Annual Hampton Classic Horse Show

August 30, 2025: Rowan Tops the Leaderboard in $10,000 Hermès Equitation Championship at 50th Annual Hampton Classic Horse Show

August 29 2025: Ward Flies to Win $116,100 Douglas Elliman 5* Grand Prix Qualifier presented by Longines at 50th Annual Hampton Classic Horse Show

August 29, 2025: Wasserman Back on Top in $32,000 Wölffer Estate 2* Grand Prix Qualifier at 50th Annual Hampton Classic Horse Show

August 28, 2025: Goutal-Marteau Finishes 1-2 in $10,000 Hunt & Go Stake presented by The Baran at 50th Annual Hampton Classic Horse Show

August 28, 2025: Matz Blazes Ahead in $32,000 CSI5* Two-Phase at 50th Annual Hampton Classic Horse Show

August 27, 2025: Green and Performance Hunter Champions Shine at 50th Annual Hampton Classic Hrose Show

August 27, 2025: Bluman Leads Victory Lap in $40,000 CME Group National Grand Prix at 50th Annual Hampton Classic Horse Show

August 26, 2025: Lignelli Gallops to Victory in $10,000 Stomp Capital 1.40m Open Jumper at 50th Annual Hampton Classic Horse Show

August 26, 2025: Suzani Designs Wins Boutique Contest at the 2025 Hampton Classic Horse Show

Auugst 25, 2025: First Hunter Champions Crowned During Local Day at the 50th Annual Hampton Classic Horse Show

August 25, 2025: Adoptable Friends Star in Animal Adoption Day Presented by Gotham Enterprizes at the 2025 Hampton Classic Horse Show

August 25, 2025: Extraordinary Athletes Take the Stage During Long Island Horse Show Series for Riders With Disabilities Finals presented by Dime Bank 

August 24, 2025: Goutal-Marteau Earns Top Honors in $30,000 The Wellington Jumper Challenge at 50th Annual Hampton Classic Horse Show

August 24, 2025: The 2025 Hampton Classic Horse Show Celebrates 50 Years on Opening Day

August 15, 2025: World #1 Kent Farrington Tops Impressive Field of Entries Set to Compete in 50th Annual Hampton Classic Horse Show

June 23, 2025: Hampton Classic Celebrates 50 Years of World-Class Equestrian Tradition

April 21, 2025: Hampton Classic Unveils 2025 Poster

The Hampton Classic executed an extensive media campaign, issuing approximately 250 media credentials. The press were able to 
work on-site in the ringside LONGINES Media Tent. 

All Hampton Classic releases, as well as press releases from Hampton Classic Sponsors, were made available to the media through 

an electronic press kit on the Hampton Classic website. Hampton Classic’s press release subjects and distribution dates are included 
below.

On-Site VisibilityMediaMediaMedia
CAMPAIGNS & PRESS RELEASES
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The Hampton Classic held its 16th annual Animal Adoption Day on Monday, August 25, sponsored by Gotham Enterprizes.  The Hamp-
ton Classic held a “Meet and Mingle” presented by the EQUUS Foundation, in the Grand Prix Ring.  Spectators had the opportunity to 
go into the ring and directly interact with the available equines.  And, HEART Equine Ambulance provided tours of the HEART rig. As a 
result of Adoption Day, 5 horses were adopted.

In addition, adoptable dogs and cats were showcased in the Kid’s Area from a number of local rescue organizations, also resulting in 
many forever homes.

ANIMAL ADOPTION DAY

On-Site VisibilityOn-Site VisibilityOn-Site Visibility
ACTIVITIES
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On Opening Day, Citarella provided a cookie decorating station 
in the Kids’ Tent.  Children were able to produce their own color-
ful creations using Citarella ingredients including frosting and 
edible paint pens,  all under the supervision of the head pastry 
chef from the Bridgehampton store. 

The Hampton Classic held the “Boutique Vendor Contest” recog-
nizing excellence in boutique design.  This year’s judges, Donna 
Karan, Gabby de Felice, and Kelly Klein, selected the most in-
ventive, beautiful, and well-designed boutiques.  First place was 
awarded to Suzani Designs, second place to Vogel and third to Za-
deh NY. An honorary mention was given to Krewe Eyewear for it’s 
traveling unit in the center of the garden. The winners displayed 
the award ribbons in their booths.

BOUTIQUE CONTEST

CITARELLA COOKIE DECORATING
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On-Site VisibilityOn-Site VisibilityOn-Site Visibility
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For the 18th year, the Hampton Classic hosted the LIHSSRD Finals, sponsored 
by Dime Bank.  At the awards lunch held in the Horseman’s Chalet, competitors 
got their participation ribbon and gift bag from show jumping rider, Joe Fargis.

LONG ISLAND HORSE SHOW SERIES FOR 
RIDERS WITH DISABILITIES FINALS

STONY BROOK MEDICINE  
KIDS’ ACTIVITIES

Stony Brook Medicine brought 
their Pediatric Trauma Center ex-
perts and Wendy the Pipecleaner 
Lady to entertain children with 
her creative pipe-cleaner cre-
ations. 
They also entertained children 
with their prize wheel swag in ad-
dition to provided information on 
water safety, helmet safety and 
equestrian safety.
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DREAM PONIES SHADE TENT
Dream Ponies was the sponsor of the Shade Tent by 
Hunter Ring II.

ACTIVITIES
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LIVE EVENT PAINTING BY KATHRYN MCCABE

For the 13th year, Hamptons Cottages & Gardens sponsored a VIP Table Décor Contest.  The top three tables, as judged by HC & G 
Publisher, Pamela Eldridge and Princess Margarita de Bourbon de Parme were featured on the Hamptons Cottages & Gardens website 
and in the October issue.  First place went to the Lignelli table, second went to the Gagosian table, and the third place award went to 
the Wölffer Estate Vineyard table. The winners were announced just prior to the start of the $400,000 Hampton Classic Longines 5* 
Grand Prix.

VIP TABLE CONTEST SPONSORED BY HAMPTONS COTTAGES & GARDENS
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Extra awards were given to Hedley 
Studios for “Most Innovative”, Brain 
Juice for “Best Overall Theme” and 
Blue Star for “Best Floral Design.”

On Friday of the show week, artist Kathryn McCabe was on-hand 
in the Grand Prix Tent to create beautiful watercolor illustrations 
of VIP guests, providing a memorable souvenir of the Hampton 
Classic experience.

On-Site VisibilityOn-Site VisibilityOn-Site Visibility
ACTIVITIES
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This 60-page publication provides a com-
petition time schedule, event specifications, 
rules and entry forms. Listing of local ac-
commodations options and advertisements 
targeting riders, owners and trainers are 
included as well. The Prize List was avail-
able online.

Provided to all corporate sponsors, this 
publication is a comprehensive instruction 
manual with information about executing 
all of the elements typically included as part 
of sponsorship agreements.

The 300+ page souvenir program includes a 
schedule, articles about the sport, pictures 
of last year’s winners, and beautiful ads.
Circulation - 3,000

This is a listing of competitors entered in 
the show. The Exhibitor Index was available 
online.

2025 Hampton Classic2025 Hampton Classic2025 Hampton Classic

2025 HC Program Cover.indd   22025 HC Program Cover.indd   2 8/7/2025   3:28:50 PM8/7/2025   3:28:50 PM

THE THE HAMPTON CLASSICHAMPTON CLASSIC
AUGUSTAUGUST 24 - 31, 2025 24 - 31, 2025 
SHOWGROUNDS ACCESS

Complimentary parking for the show week. 
Please display pass in your car window.

Additional ticket required for the 
Grand Prix events on Sunday, August 31st.

$400,000 LONGINES$400,000 LONGINES
HAMPTON CLASSIC HAMPTON CLASSIC 

GRAND PRIXGRAND PRIX
AUGUST 31, 2025AUGUST 31, 2025

GP / USET / CHALET
WRISTBAND VOUCHER

PASSES & PUBLICATIONS
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BROCHU WALKER CHARLES ANCONA

CWD

DER DAU BOOTS & SHOES
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FAIRFAX & FAVOR
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FARMVET

HAPPY HEN

HERMÉS

HUMAN TOUCH

BOUTIQUE EXAMPLES
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LAND ROVER

MARDERS RENEWAL BY ANDERSON

SCOTT DUNN STARDUST EQUESTRIAN

JODS

On-Site VisibilityOn-Site VisibilityOn-Site Visibility
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TESH VANNER HOUSE

VOGEL

VOLTAIRE WELLIGOGS

BOUTIQUE EXAMPLES
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Citarella provided breakfast and lunch to those who had access 
to the International Stabling Area on the final five days of the 
Hampton Classic.

Many of the Hampton Classic’s media partners received on-site 
distribution of their publications in high-traffic areas of the show 
grounds, including in the VIP Tents, Food Court, and Information 
Booths.  

Available in the USET 
VIP Tent and Longines 
Media Tent, BrainJuice 
provided refrigeration 
to sample their ready to 
drink BrainPower sup-
plements and teas.
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New York’s Favorite Coffee, 
ProElite and Dechra spon-
sored welcome coffee and 
snacks for exhibitors, train-
ers, grooms and owners on 
Saturday, August 24th at 
the Information Booth.
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BRAINJUICE CITARELLA

MAGAZINES

NEW YORK’S FAVORITE COFFEE
PROELITE & DECHRA

On-Site VisibilityOn-Site VisibilityOn-Site Visibility
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Wölffer Estate hosted a 50th anniversary celebration at their wine stand on Wednesday of the show week.  Attendees enjoyed compli-
mentary appetizers and Wölffer’s signature wines, all while enjoying the beautiful backdrop of the vineyard in Sagaponack.  

WÖLFFER VINEYARD 50TH ANNIVERSARY PARTY

TUTTO CAFFÈ X BUENA VIDA COFFEE BAR
Tutto Caffè operated a coffee 
bar in the USET Tent featuring 
Buena Vida Coffee.  Compli-
mentary to all VIP attendees, 
the cafe offered an extensive 
selection of delicious coffee 
drinks from Tuesday through 
Sunday of the show week.

SAMPLING & DISTRIBUTION / RECEPTIONS
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GALLOP NYC CHALET EVENT

Dime Bank hosted receptions Thursday and Friday of the show 
week.

The Opal Group hosted a chalet event on Wednesday of the show 
week. 
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DIME BANK CHALET EVENTS THE OPAL GROUP CHALET EVENT

Galllop NYC hosted a chalet event on Saturday of the show week.

On-Site VisibilityOn-Site VisibilityOn-Site Visibility
RECEPTIONS
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won by Lady In Blue
ridden by Meghan Knapic

won by Cupcake
ridden by Louisa Dorrell

won by S & L Marlon VD Heffinick
ridden by Brianne Goutal-Marteau

won by Lily Amit (Flat, Sec A)
riding Stars Above
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$10,000 MARDERS 
LOCAL HUNTER DERBY

ATLANTIC EQUINE
LOCAL JUNIOR HUNTERS

THE $30,000 WELLINGTON 
JUMPER CLASSIC

SERVPRO 
CHILDREN’S EQUITATION

On-Site VisibilityOn-Site VisibilityOn-Site Visibility
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won by Indekann HK
ridden by Adriana Forte

won by XO Onermie
ridden by Alexa Lignelli

won by As You Wish (Section B)
ridden by Scott Stewart

won by Phelina de Septon
ridden by Mark Bluman
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$10,000 STOMP CAPITAL 
OPEN JUMPER 1.40M

EQUISITE 
JUNIOR JUMPER 1.30M

OLLYWEAR
3’3” PERFORMANCE HUNTERS

$40,000 CME GROUP 
NATIONAL GRAND PRIX

SPONSORED CLASSES
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won by Remedy
ridden by Brianne Goutal-Marteau

won by Myjorka
ridden by Stella Wasserman

$10,000 HUNT & GO STAKE 
SPONSORED BY THE BARAN

$5,000 CITARELLA
OPEN JUMPER 1.40M

won by Ogue BT Special
ridden by Elena Haas

won by Baylee Rowan
riding Watermelon

$10,000 HERMÉS 
EQUITATION CHAMPIONSHIP

$25,000 AGNETA & BROWNLEE CURREY  
JUNIOR/AMATEUR CLASSIC

On-Site VisibilityOn-Site VisibilityOn-Site Visibility
SPONSORED CLASSES
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won by In The Air
ridden by Jessica Mendoza

$400,000 LONGINES
HAMPTON CLASSIC 5* GRAND PRIX
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won by Jessica Mendoza

won by Jessica Mendozawon by Faleh Alajami

WÖLFFER ESTATE WINE
PRESENTATION

LONGINES 2* RIDER CHALLENGE &
TIMEPIECE PRESENTATION

LONGINES 5* RIDER CHALLENGE &
TIMEPIECE PRESENTATION

SPECIAL AWARDS



28 / 2025 Sponsor Report

K
in

d 
M

ed
ia

 L
LC

  p
ho

to
s

On-Site VisibilityOn-Site VisibilityOn-Site Visibility
SPONSORED JUMPS
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The Clothes Horse provided all custom coolers for this year’s show. In addition, they sponsored the longeing ring.

THE CLOTHES HORSE

CHAMPION BAGS PROVIDED BY VANNER HOUSE

OTHER ACTIVATION
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HEART EQUINE AMBULANCE

RONALD MCDONALD HOUSE 
COURTESY SHUTTLES

BOTTLE DISPLAY

HEDLEY STUDIOS DRIVE AROUND

On-Site VisibilityOn-Site VisibilityOn-Site Visibility
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The Hampton Classic continued its partnership with Green is the 
New Blue to execute a number of incentives to “go green” at this 
year’s horse show.  Such initiatives included shopper totes, reus-
able pouches for the VIP credentials, and signage advocating  wa-
ter conservation at the wash stalls. In addition, GITNB sponsored 
sustainable centerpieces in the VIP Tents.

Water coolers were placed in key locations around the Hampton 
Classic grounds, encouraging attendees to #bringyourown con-
tainer to refill.  Finally, GITNB also provided YETI bottles to all par-
ticipants in the LIHSSRD finals.

GREEN IS THE NEW BLUE MANE ‘N TAIL SHINE & SPA STATIONS

STONY BROOK MEDICINE
AMBULANCE & EMT’S

OTHER ACTIVATION
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LONGINES DISPLAYS

LAND ROVER & JAGUAR DRIVE AROUNDS & DISPLAYS

On-Site VisibilityOn-Site VisibilityOn-Site Visibility

L-
R:

 P
ris

ci
lla

 D
eg

an
, K

in
d 

M
ed

ia
 L

LC
,  

Ro
sa

nn
a 

A
rk

in
so

n



2025 Sponsor Report / 33

L-
R:

 L
isa

 T
am

bu
rin

i, 
Ro

sa
nn

a 
A

rk
in

so
n

L-
R:

 P
ris

ci
ila

 D
eg

an
, L

en
ny

 S
tu

ck
er

HERMÈS RIDER LOUNGE

MARIA MENDELSOHN 
RIDER NUMBERS

Hermès was the sponsor of the Rider Lounge next to the Grand Prix ring.  Equipped with snacks, coffee, and beverages, the Lounge of-
fered a shaded and comfortable spot for the Hampton Classic’s top competitors to relax and watch the action in our main competition 
field.

YETI WATER COOLERS

OTHER ACTIVATION
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CONNECTONE BANK INTERACTIVE MAP MARDERS INSTALLATIONS

ROBBINS WOLFE BARS & VIP FOOD CONCESSION

ConnectOne sponsored an 
interactive grounds map to 
help enhance the experience 
of Hampton Classic attend-
ees.  The map was viewed 
a total of 1,107 times 
throughout the show week.

On-Site VisibilityOn-Site Visibility
OTHER ACTIVATION

Press CoverageOn-Site Visibility
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A press conference was held at the conclusion 
of the $400,000 Longines Hampton Classic 
Grand Prix on Sunday.  The top three finishers, 
Jessica Mendoza, Shane Sweetnam, and Kristin 
Vanderveen were joined by the course designers, 
Nick Granat and Anderson Lima to field questions 
from the media.  The press conference,  hosted 
in a Hampton Classic Chalet, was facilitated by 
Press Chief Marty Bauman. 
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Press CoveragePress Coverage
PRESS CONFERENCE

Press Coverage
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Placements in such significant print media as New York Magazine and Newsday highlighted this year’s national media coverage.  
Chronicle of the Horse, Hamptons Magazine and Dan’s Papers were among the prominent equestrian and local publications featuring 
coverage of this year’s show.  Advance publicity, on-site media relations and follow-up reporting led to hundreds of additional media 
placements.  Only a sampling of these placements is included in this report.  The following list chronicles media hits as of November 
1, 2025.

   Publication   		  Location				   Circulation	     	 Placements

Chronicle of the Horse		  Middleburg, VA					    23,000				  1

Dan’s Papers		  Southampton, NY					    35,000				  5

East Hampton Star		  East Hampton, NY					    6,000				  2	

Equestrian Living Magazine		  Brownsville, VT					    240,000				  2

Hamptons Magazine		  Southampton, NY					    50,000				  1

Hamptons Real Estate Showcase	 Southampton, NY					    30,000				  1

HC&G		  New York, NY					    40,000				  2

Long Island Jewish World		  New York, NY					    16,000				  3

Millenium Magazine		  New York, NY					    unknown				  1

Newsday		  Mellville, NY					    437,000				  1

New York Magazine		  New York, NY					    400,000				  1

Quest		  New York, NY					    85,000				  1

Sidelines 		  John’s Island, SC					    15,000				  2

South Forker		  Mattituck, NY					    18,000				  1

The Express News Group	 	 Southampton, NY					    16,000				  20
(Southampton Press, East Hampton Press, 
Sag Harbor Express)

The Jewish Connection		  Staten Island, NY					    20,000				  2

Voz Latina		  Southampton, NY					    92,000				  2

Press CoveragePress CoveragePress Coverage
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27east.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                             11
Allevents.in . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                              1
Americanfarriers.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                    1
Americanhorsepub.org . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                    1
aol.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                 1
Artfulliving.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                          1
Average Socialite.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     1
Behindthehedges.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     1
Blacktiemagazine.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     2
BusinessNewsLedger.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                  1
Chewingthefat.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                      1
Chronicleofthehorse.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                  1
Clear Round Travel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       1
Clipmyhorse.tv . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           1
Cntraveler.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                          1
Cognac’sCornerMagazine.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             2
Cottagesandgardens.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                 2
Curbed.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1
DailyMail.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                            1
DailyScanner.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                         1
Danspapers.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                         3 
Eastendgetaway.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                      1
Easthampton.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                        2
Easthamptonstar.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     7
Eqliving.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                             3
Equestrian Heaven . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                        1
Equnews.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           6
Fireislandnews.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       1
Getty Images.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                        1
Greaterlingisland.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     1
Hamptons.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                          4
Hola.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                1
Horsenation.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                         1
Horsesport.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                          3
Iloveny.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                             1

iONTHESCENE. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           7
Jameslanepost.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       3
Jumpernewsusa.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     4
Jewish Connection  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       2
Longisland.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                          1
Longislandmediagroup.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                2
LongIslandPress.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                      1
MSN.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                               2
MarketsHerald.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       2
Millenium Magazine. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                      1
Modern Luxury . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           1
New York Social Diary. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                    1
Newsday.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           4
NYTimes.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                            1
Off The Record.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                      4
Parade.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                              1
People.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                              1
QNS.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                1
RitzHerald.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           1
Ryegate.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           90
Southampton History . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     1
t2conline.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                            1
The Agency.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                          1
Thecut.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                              1
Thehorsefodelawarevalley.com . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             7
Theplaidhorse.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       5
Theseasun.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           1
Theshopmag.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                         1
Vuelongisland.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                            1
Wliw.org. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                     1
Worldofshowjumping.com. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                      7
WSJ.cp,. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                      1
WuzUpDoc. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                    2
WVVHTV.com . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                7
Youtube.com/TalkingHorses. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                    1

PRINT & ONLINE MEDIA PLACEMENTS

Clip Source	��������������������������������������������������������������������Clips
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SOUTHAMPTON PRESS - AUGUST 28 & SEPTEMBER 4

QUEST - OCTOBER 2025

Press CoveragePress CoveragePress Coverage
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EAST HAMPTON STAR - AUGUST 28 DAN’S PAPERS - SEPTEMBER 5

PRINT MEDIA SAMPLES
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NEW YORK MAGAZINE - SUMMER 2025 VUE - SUMMER 2025

VOZ - NO. 256
JEWISH WORLD - AUGUST 28

Press CoveragePress CoveragePress Coverage
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NEWYORKSOCIALDIARY.COM

PEOPLE.COM

PRINT & ONLINE MEDIA SAMPLES
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JAMESLANEPOST.COM BEHINDTHEHEDGES.COM

FIREISLANDNEWS.COM

Press CoveragePress CoveragePress Coverage
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NEWYORKTIMES.COM

HOLA.COM

EASTHAMPTONSTAR.COM

ONLINE MEDIA SAMPLES
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KELSIE WATTS - 1.1M FOLLOWERS

LUANN DELESSEPS - 1M FOLLOWERS

MOLLY SIMS - 1M FOLLOWERS

KELLY BENSIMON - 1M FOLLOWERS

Press CoveragePress CoveragePress Coverage
SOCIAL MEDIA SAMPLES



The Hampton Classic received 4-5 hours of live daily television 

coverage on WVVH-Hamptons Television, with a re-broadcast 

of the daily coverage each evening.  In addition to competition 

coverage, many Hampton Classic sponsors were interviewed on-

air about their partnership with the show.  Much of the WVVH 

coverage was also available online on YouTube.  Hamptons 

Television’s Hampton Classic coverage was sponsored by 

LONGINES.  

ClipMyHorse.tv produced complimentary live streaming of all Grand Prix ring competitions, which aired on the Hampton Classic’s 

website  and ClipMyHorse.tv. They also produced a live stream on the Hampton Classic website, of all classes taking place in the 

Aspinall Ring, our main hunter arena.

The Grand Prix Ring coverage, 

sponsored by LONGINES, 

included live commentary and 

other guests during major 

classes including 2* and 5* 

FEI events, culminating with 

the $400,000 Longines 

Hampton Classic Grand Prix.  

Coverage was enhanced 

with graphics provided by 

LONGINES, including 3-D 

course descriptions for our 

weekend highlight classes. 

TELEVISION / WEBCAST

WVVH HAMPTONS TELEVISION

CLIPMYHORSE.TV
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FINE EQUESTRIAN AND LUXURY PROPERTIES

Corporate Platinum SponsorsCorporate Platinum SponsorsCorporate Platinum Sponsors

THANK YOU FOR A GREAT SHOW!


